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WRITER OF THE MONTH 


Last year Mae M. Vander Boom was an unknown. 
Last month her book Our American Orange* won 
the Manuscripters award as the outstanding juve- 
nile book of the month. 


FPORWARD-LOOKING new writers not only bring their 
manuscripts to me—they also get publication. Regard- 
ing Mrs. Vander Boom’s book she says: “I was so discour- 
aged when | took it to you. Then you took hold, pointed out 
what was wrong, and made the rewriting look so easy that | began the job 
with new interest. The sale followed.” 

This experience is by no means an unusual one. My clients are suc- 
ceeding every month. You can do as much if you are willing to give your 
work a chance by acting now. At no time in history has anything ever been 
accomplished tomorrow. 


Write to me, request a copy of my free circular “Literary Help,”’ 
and tell me about your writing problems. | have no printed 
forms or “‘lessons,’’ but provide the personalized assistance 
your manuscript requires to make it salable. 


INTERVIEWS BY ARRANGEMENT ONLY. 


CHARLES CARSON, Siterary Consultant 


601 So. Vermont Ave., Los Angeles 5, Calif. 


*Didier, Publishers 
New York ($2.75) 


WES OPPORTUNITY 
OF A . 


You will become a selling writer if | take you in my limited group of 
writers, or it won't cost you a penny! 


If you have tried “systems,” “plans,” ‘‘courses,"’ etc., without suc- 
cess, write for my pamphlet which gives details of this unique offer. 


One hitherto unpublished writer, working under my supervision, . 
SOLD MORE THAN 100 STORIES within a four-month period. Here is a 
record no other teacher, school, or agency can approach. 


Send for the pamphlet today! It is FREE and puts you under no 
obligation. 


GEORGE KELTON 


Malibu 1, California 
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This month I want to go on with the stock- 
taking started in “Mostly Personal” last issue. 

I want to turn now to our changing ideas 
about the editorial needs of this magazine. When 
we took over the guidance or leadership (some- 
times I think it is much more the honorable 
sargeancy, since we serve expressed interests), we 
were told by people “in the know” that a writ- 
er’s magazine had to be a sort of hobby maga- 
zine. We were told, first of all, that the turn- 
over of subscribers was unusually high among 
writers’ magazines. We were told, second, that 
this indicated that a high proportion of our 
readers would be persons who take a fancy that 
they'd like to write, try a whirl at it, find it 
difficult, and drop it for some other momentary 
hobby. That even most of our readers would be 
the arm-chair writers, the people who like to 
think of themselves as writers. We were told, 
third, that if we kept circulation we would have 
to appeal strongly to a sort of wish-fulfilment— 
that we provided vicarious contact with the 
world of authorship for those who would like to 
be writers but who never write. 

Well, we have some of those readers, I’m sure. 
Would-be writers do find that writing is very 
often hard work and requires persistence and in- 
telligence, and many do turn away from writing. 
We know all that; readers of Adj all know that. 

But that isn’t the picture of our readers. Dur- 
ing the nineteen months that I’ve acted as editor 
of the magazine, it has slowly dawned on me— 
more and more strongly—that we are publishing 
a magazine for writers who write. 

It isn’t possible to know all of you personally, 
although I wish I might. The contact I have 
with you is chiefly through the letters we receive 
and the poll questionnaires we send out. We 
have tried to study these as systematically as pos- 
sible. As I indicated in “Mostly Personal” a few 
months ago, we’ve had the services of a brilliant 
mathematician, a person who has helped us study 
all the data as carefully as we can. Most of this 
has to be by indirection—by expressed interest 
more than by direct answer to questions concern- 
ing status of our readers. But the evidence is 

uite large now. In the months we have directed 
magazine, almost all readers have been polled 
in some fashion, and the number of letters of 
some length from readers must have represented 
something like a fifth of our readers. And when 


you get all the data together and study it closely, 
you come to some interesting conclusions. 

A large proportion of our readers are profes- 
sional writers. Just how large a _ proportion 
would depend upon what was used as a defini- 
tion of the word professional. If the word were 
used to designate only those who earn their com- 

lete living by writing, the proportion would 
oe small, since there are probably only two to 
three thousand persons in the country in that 
status. I am sure, by our contacts with readers, 
that our subscribers include by far most of the 
professionals in the country. These persons par- 
ticularly like the complete market lists and our 
articles with “meat” and theory in them. 

Another treatment of the word professional 
would place in that class all who write and pub- 
lish with some consistency, and our study indi- 
cates that between a half and two-thirds of all 
our readers are in that classification. And we are 
sure that between 80% and 90%, of our readers 
do write and make submissions of manuscripts— 
the proportion may be even larger, but it is at 
least that. 

So we do publish a magazine for writers, that 
is, for people who actually write and send out 
manuscripts. And this fact—-which we may have 
been slow to see—has consequences of great im- 
portance to the nature of the magazine we want 
to publish. 

First, about “level” of articles. We find that 
our readers respond with greatest appreciation 
to the articles we publish which do have some 

(Continued on Page 29) 
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1. Show your beautiful daughter around 2. Find an editor drowning in a_ lake. 


until an editor marries her. Then threaten Leap in, grab him by the hair, and say, 
to move in with them—“unless my literary “Buy my script or I'll let gol” 

career keeps me busy at home.” He'll take 

the hint. 


8. Sneak into an editor's office, point a 4. Take a few million dollars out of the 
gun at his head, and say, “Publish my stuff, bank, and buy your favorite magazine. Then . 
pal—or you'll never publish anything again!” let those editors up there try and reject 

your stuff! 


BUT if all these methods seem just a little bit too elaborate, do it the sensible way; by sending some 
-of your material along to this long-established, hard-hitting agency. We're experts at the art of 
“straightening out the kinks in writers’ techniques and guiding them to steady sales. 


“SERVICE: !f your material is salable, we'll sell it to the best possible markets at best possible rates, 
‘end cover sale of additional rights throughout the world. If your material is unsalable as it stands but 
in be repaired, we'll give you detail-by-detail advice on how to repair it, so that you may, without addi- 
ional charge, return it to us for sale. And if your material is completely unsalable, we'll tell you why, 
“and give you specific advice on how to avoid those errors in future material. We report within two weeks 


“TERMS: PROFESSIONALS: If you are selling fiction or articles regularly to national magazines, or have 
“sold a k to a major publisher within the past year, we’ll be happy to discuss handling your output on 
“straight commission basis of 10% on all American sales, 15% on Canadian sales, and 20% on British 
nd other foreign sales. 


NEWCOMERS: As recompense for working with beginners or newer writers until you begin to earn 
“your keep through sales, our fee, payable with material sent, is five dollars per script for scripts up to 
“5,000 words, one dollar per thousand words for additional thousands and final fraction (for example, 
“seven dollars for a script of 6,895 words). $25 for books of all lengths; information on terms for other 
‘types of material upon request. We drop all fees after we make several sales for new clients. A stamped. 
_ self-addressed envelope, please, with all manuscripts. 


Scott Meredith Literary Agency, 580 Fifth Avenue, N.Y. 19 BLY. 


SS 


Comment on Scott Meredith’s best-selling book, WRITING TO SELL: 


. + most practical . . . myriad of helpful advice .. .” 
—San Francisco Chronicle 


Order your copy from your local bookseller, or directly from the publishers, Harper and Broth- 
ers, 49 E. 38rd St., New York 16. $2.75. 
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R. R. McCOLLUM 


Listen, Chum, had you ever considered writing 
ideas for cartoonists? If you are a sincere writer, 
and have a keen sense of humor, you can make 
money at it. Many young cartoonists, just now 
breaking into the major markets, would dance in 
the streets if they could latch onto a good writer, 
and almost all of the top-notch artists are willing 
to have a look at ideas. 

For instance, Dale McFeatters, Salo Roth, and 
Jeff Keate, all three tops in the business, are con- 
stantly on the lookout for good gags for their 
syndicated columns. Jeff Keate, in particular, 
tells me that he doesn’t ever get enough sport 
gags for his column, “Time Out.” 

Other “big names” such as Reamer Keller, Ben 
Roth, Thurston Gentry, Bo Brown, and Larry 
Reynolds are very friendly toward would-be con- 
tributors. Their drawings are in demand in edi- 
torial offices; consequently they’re eager to see 
good ideas from gagmen. 

Let me warn you at the outset that, contrary 
to general belief, writing gags is work. Require- 
ments are few, but they are very important: 

First, naturally, is the willingness to work, but 
equally essential is an overwhelming amount of 
patience. 


Second, you must have a witty, fertile mind. 


Either you have it or you don’t. A good test is 
to look into your behavior. Are you the life of 
the party with your clever wise-cracks and snappy 
quips? If you are, chances are you will make a 
good gag-writer once you learn the fundamentals 
of the business. 

The third requirement is financial. Unless your 
bank account is sufficient to tide you over during 
a waiting period, you will need to supplement 
your finances some other way. A cartoon idea, as 
you conceive it, travels a great distance before it 
appears in print, so a wait for your first check 
is inevitable. 

If you don’t have all three of these require- 
ments, take my advice and don’t mess up the 
cartoonist market for the sincere peddlers of car- 
toon ideas. However, if you pass the foregoing 
test, here is the procedure to follow: 

Assuming you have a typewriter, you will need 
a rubber stamp with your name and address, 
some 3x5 filing cards, two or three file boxes, 
paper clips, a pencil, and plenty of scratch pads. 

rite your ideas on the file cards, using as few 
words as possible in both the description and the 
caption. The shorter the better, as long as the 
idea is clear. Make it in duplicate and number 
each card. You keep one in your files and send 
the other out, putting on your copy the initials 
of the cartoonist to whom you sent the copy. 
Thus you know at all times where each idea has 
been, and you won't send the same idea to two 
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different artists at the same time, or the same 
idea to a cartoonist more than once. If he re- 
jects it, he won’t care to see it again. Use the 
rubber stamp to put your name and address on 
each individual idea you send out. Otherwise, 
one or more of your ideas might get lost while 
in possession of the artist. Also, the stamp can 
be used to print your return address on the 
envelope you send out, and to address the enve- 
lope you enclose for the return of your ideas. 

Double space your copy on the cards, using the 
proper indentations to denote the “Scene” and 
the “Caption.” When you have correctly pre- 

ared your cards for submission, they will look 
ike this: 

J-1120 

SCENE: Dump truck under loading shovel on 

construction job. Front end of truck 
is high off ground because truck- 
bed has been over-loaded with dirt, 
and rear is touching ground. Driver 
of truck yells from cab at shovel oper- 
ator: 

TITLE: “Okay, okay! That’s enough!” 

Is that clear? This is what makes a salable car- 
toon. Don’t to use this one, however. I’ve 
already sold it to Construction Digest. ‘Tom 
Blakley was the artist who drew the picture 
around this idea, and it sold the first time out. 

On the back of your card, stamp your name 
and address, as I mentioned earlier. Nothing else 
on the back. 

After you have written a few gags (about a 
hundred, for a back-log) write your favorite car- | 
toonist in care of the magazine in which his | 
work appears. The magazine will forward the © 


letter, and you will hear from the cartoonist him- 7 
self if he’s interested. Always enclose return post- 7 
age with all inquiries or ideas. Do not send ideas ~ 


in that first letter; merely ask the artist if he 
would like to see your ideas, and state your ~~ 
qualifications briefly. .The cartoonist is a busy © 
man and won’t wade through a lengthy letter. ~ 
When he answers your letter (and most of them 
will) you can take it from there. 

There are many bases for gags that sell readily 
to major markets, but I won’t attempt to point 
all of them out to you. I suggest that you study ~ 
as many cartoons as possible before submitting ~ 
your first one. The magazines which carry them 
know what their reading public want, and they 
buy accordingly. If you write ideas that have the 
same basis as the published ones, but are fresh 
and original, you will have a much better chance 
of selling your first efforts. Be sure your ideas 
are original, though. Don’t ever try to copy an 
idea that has soid. If you do, you are doomed 
to begin with, for editors and cartoonists can 
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spot a phony immediately. That’s their business. 

You should have complete confidence in the 
artists with whom you work. Most of them are 
nice people, and they won't cheat you. I have 
worked with over a hundred in my writing career, 
and all were completely fair. Some were slow in 
reporting on occasion, but as soon as a cartoon 
was sold I received my share of the check. Just 
recently, I got a check from C. D. Small for a 
cartoon he sold to a minor market in Chicago. 
I had forgotten that he even had an idea of 
mine, because he had asked to be taken off my 
mailing list over six months ago—due to some 
advertising work he had contracted to do. Once 
you get the ball to rolling, you will get checks 
when you least expect them. 

When you study the published cartoons, tear 
them apart and find out what made them funny. 
The secret is not in knowing what is funny but 
in what made a gag funny. Whether you realize 
it or not, there is a solid idea behind each car- 
toon printed, regardless of how silly or exagger- 
ated it might seem. If you can cleverly plant 
that idea in a gag, then you are on your way to 
sales. 

I know this system will produce results. I be- 
gan this way myself. My first contacts were with 
a few of the smaller cartoonists. I don’t mean 
they were inferior in their work; they prefer to 
draw for the smaller magazines. Of course, the 
pay is smaller, but the competition is not so 

n. 
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“The word-coining genius, as if thought plung- 
? into a sea of words and came up dripping.” 
—Virginia Woolf, The Common Reader 


Let us mourn for the many, 
Genius bound, 

Who have taken the plunge, 
And promptly drowned. 


—S. C. Florman 


I gradually added names, dropping the artists 
ho were not accepting any of my ideas. Today 
submit to over twenty cartoonists weekly, and 
y list includes Reamer Keller, Bo Brown, Jeff 
eate, Ben Roth, Salo Roth, James Gibson, Hal 


Anderson, Tom Blakley, and Richard Rogers. 


ith the exception of Bo Brown, every one of 
these artists has accepted my ideas, and though 
each idea accepted by an artist does not neces- 
sarily mean a sale, I have a good percentage of 
accepted ideas in the “Sold” file. Cartoonists sel- 
dom hold ideas unless they feel the idea has a 
good chance of selling somewhere. They can’t 
afford to spend time on drawing a cartoon unless 
it has that chance. 

You will find that the less prominent boys are 
more friendly, and will offer to help you in every 
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way possible. The big boys are a little colder. 
Just like magazines. They are busy people, and 
quite frequently they won't even bother to put 
a rejection slip in your returned ideas. If they 
hold any, however, they'll notify you. So if there 
is no news, in this case, it’s bad news. They 
didn’t care for any. Don’t be discouraged by this. 
Bundle up another batch and put it in the mails. 

I referred earlier to patience. As an example, 
I once submitted ideas to Hal Anderson week 
after week; he returned them without a word. | 
was becoming a little discouraged when one day 
there was a brief note saying: “I’m trying E-460.” 

For days, I studied the idea he kept. I tore it 
to pieces, looking for the reason he had accepted 
it. When I was reasonably sure I had found the 
magic formula, I worked up another batch along 
the same line. Out of it he took one, and from 
the succeeding batch, he held no less than four! 
I wrote him a brief letter of thanks, and by re- 
turn mail I received a nice letter from him. He 
is today one of my best clients, and I am proud 
to have him on my list. Had I not been patient, 
though, I would have lost a good client. 

Another pleasant chap to do business with is 
Richard Rogers. He sells almost exclusively to 
trade magazines, mostly grocery and electric ap- 
pliance gags. But he will take time each week to 
write a long letter, encouraging your efforts, 
pointing out short-comings, and thanking you for 
ideas that suit him. Although the checks from 
Dick have been small, I consider him a client I 
simply couldn’t do without. He has helped me 
so much. If you have thumbed through a copy 
of N.E. Appliance and Radio News, or any of 
the grocery store trade magazines, I know you 
have seen something by Rogers. He has a nice 
style, and a personality to match. I repeat, he’s 
a nice guy to know. 

Most artists work with writers on a percentage 
basis, your share of the sale price being usually 
twenty-five percent. Exceptions are Jeff Keate 
and Dale McFeatters, who pay a flat five dollars 
for each idea sold. On general gags, your checks 
will range from $1.25 to $20.00, depending on 
the markets sold and the percentage on which 
you are working. Some magazines, such as Col- 
lier’s, Saturday Evening Post, The New Yorker, 
Argosy, and Esquire, pay fairly good rates, some- 
times as high as a $100.00. Other smaller maga- 
zines pay as low as five or ten dollars. 

You should accept the cartoonist’s judgement 
on the marketing. I assure you he will sell it to 
the market that pays the highest rate if it is at 
all possible, but once he has drawn it, he will 
keep it going until it sells somewhere or exhausts 
all markets. They believe, and rightly, that it is 
better to get five dollars for a drawing than to 
have it around gathering dust. If it is sold to a 
small market, and your check is small, remember 
that the artist made a greater sacrifice than you 
did. He drew the thing not once, but usually 
twice. And spent postage to send it out to num- 
erous editors. 

Well, that’s about it. It is u~ to you. If you 
try writing gags, I hope you make a million, but 
please remember this last bit of advice. To sell, 
your ideas must be clever and original, and 
nothing will keep you as sharp as that daily 


grind. 
Author & Journalist 
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MIGHTIER THAN THE SWORD 


HELEN KITCHEN BRANSON 


“The pen is mightier than the sword” has been 
quoted since the early days of Christianity, and 
yet how few of us truly realize the responsibility 
that goes with those words. 

The generalities of the question could be dis- 
cussed at length, but what I would like to men- 
tion is the responsibility we have as writers to 
maintain the dignity of people—especially the 
common people—all kinds of people everywhere. 

We are writers who hold the power not only 
to picture what folks want to see, but also to 
make them want to read the things that should 
be read and must be written. 

There are probably no two people who believe 
exactly alike on even a small detail of some sub- 
ject. Yet in general, all people want to progress 
beyond what they now have. Where we disagree 
is on how we are to gain this end. And this, of 
course, is the reason that in a free country we 
have writers on every phase of every subject 
that passes within the realm of human experience. 

In America, we hold to the thesis that the 
right. of the individual must be preserved, even 
as we strive toward the common good of the 
whole. This creates an eternal conflict—and what 
we write may largely determine how this struggle 


will go. 


it? I felt there were a lot of people who might 
want to read it, provided I could write it well 
enough. Hadn’t they read Black Boy, George 
Washington Carver, and many others? They had 
read about the smallest and the largest among 
the Negro people, and surely some folks would 
want to get a — of the professional person 
—share his problems, and seek solutions thereto. 

The problem turned out to be not so much a 
publisher, as a means of getting the book written. 
The first copy had been sent out to various 
houses, and while in transit back from an eastern 
publisher, it was lost in the mail. I had no carbon 
(now I always make them!), and when a local 
publisher suddenly decided to give me a con- 
tract, a complete rewrite job had to be done. 

Only a small edition was made; the feeling was 
that it would have a limited local interest and 
sale. The first printing was almost sold out be- 
fore it came fom the press, and the second 
printing is so far gone that the publishers are now 
considering a third printing. 

Some of our writing must, of course, be for 
entertainment alone. But even here, we should 
hold ourselves responsible for what harm or good 
our words can do. Great care should be taken 
that special groups are not relegated to certain 


One of the techniques which can be used by 
writers toward attaining the goal for which we 
strive, is the principle of depicting life as it really 
is. This means in every field—fiction, and non-fic- 
tion—pulps and slicks. We slant to sell, of course. 
Editors buy what the public will read—and the 
public will read what we want them to read, if 
we write it correctly. 

A point in fact is the contemporary biography 
of a Negro woman physician Let There Be Life 
which I wrote while making a survey of minority 
employment conditions in southern California. 
During the eighteen months I was gathering ma- 
terial and writing this small volume, everybody, 
including my agent, felt certain it would not find 
a publisher—because publishers just couldn’t make 
money on such a book. Who would want to read 
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classes, and that popular psychology is not mold- 
ed to be suspicious of motives. I once heard a © 
radio play in which a person feigned blindness © 
to facilitate murdering her husband. Her ac- 7 
complice was a Braille instructor. How many * 
blind people, already hampered by lack of vision, ~ 
will be regarded with suspicion by people who 
heard that program? What persons may be de- 
prived of learning Braille because their husbands 
or wives do not trust the instructor who must 
come to the home and give lessons to sightless 
individuals? Perhaps only a few. But to those 
few, this radio play may have been the basis 
for unnecessary inconvenience. 

A love story appearing in a current issue of an 
outstanding slick magazine made fifteen references 
to people of Jewish decent. Fourteen of these 
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inferred that all Jews are Shylocks: yet I’m certain 
that neither the author nor the publication has 
any intention of spreading anti-semetism. 

Would you as a writer like to be considered a 
dope fiend or a drunkard because Samuel Col- 
ridge and Edgar Allen Poe were unfortunate vic- 
tims of these habits? 

Yet, do you hesitate to have your characters 
say “Hey, there, Boy!” when addressing a Filipino 
or Japanese servant. Or perhaps, “Well, that's 
‘white’ of you, now!” This last sentence I have 
heard on the campuses of several outstanding 
western colleges, seen written in conversation of 
three popular magazines. 

I think that most of these things are uncons- 
cious attempts at realism, rather than outright 
intentional slander. We just don’t think what our 


I read your query, “Who should write?” and 
my inner response was so immediate and strong 
that I sat down at once and wrote a poem, as a 
demonstration of my right to write. Anyone who 
wants to write, who feels that deep inner urge 
so strongly that in the midst of a busy life he 
will still find time to sit down and put his 
thoughts on — he should write. Anyone who 
can write for the joy of creation, who is not dis- 
‘cou by rejection slips, who does not require 
the editor's check to feed that inner spring of in- 
Spiration (not denying that it is a great stimu- 
tus), he should write. 
_ No one should expect to make a living by 
riting, or attempt to do so, until he has had 
enough success to justify his doing so, but if his 
urge is strong enough, if the wells of desire are 
deep enough, he will find time to write, whatever 
ie may be doing for a living. The person who 
Wants to write, who has a theme, inspiration, or 
idea to write about, is forever unfulfilled if he 
does not write. Also, I believe something is lost 
to the world if he does not seize the inspiration 
that comes to him (though I realize editors will 
lebate this). Out of the boundless ether comes 
ght, and if it is not seized upon and 
translated into words, it is forever gone. Yes, 
‘write, and send it to an editor. He is paid to 
ead it, and he is more deeply rewarded by the 
Tare diamond he finds among all the cobble- 
ones. 


—Cora W. Bryant 


Your friends may say 

You should write more, 

That you are just plain lazy; 

Your kin may say 

You're such a bore, 

Your aim in life is hazy; 

“A check to pay” 

Will prove much more— 

Just which of you is crazy! 
—Lucille Graham 


A person who feels that he has a message 
which will benefit humanity should write. The 


Who Should Write? 


words can do. 

In a recent novel, I wrote a description of a 
doctor in a mental hospital: “He was short 
and stocky, with a Teutonic build and manner.” 
Now, this might be perfectly all right, except 
that this doctor happened to be the villian in 
the story. On revision I wrote: “He was a sharp 
faced man, blond and stocky, wearing the white 
suit of an intern.” We get a more effective and 
complete picture, yet no group of people is re- 
ferred to in an uncomplimentary manner. 

It is our responsibility to watch our pens as 
closely as we can. Wars are declared on the type- 
writer and the ticker tape long before a shot is 
ever fired. “The pen is mightier than the sword!” 
Let’s use it with as much deliberation and dis- 
cretion as its power warrants. 


best writing springs from a deep feeling for and 
an understanding of people. 

Many people who could write do not try to do 
so because they feel that they lack education and 
experience. 

Good writing requires neither a college educa- 
tion nor the exnerience of wide travel. The best 
writing is done with simple, short and easily un- 
derstood words. The world’s best seller, the 
Bible, is written with such words. They are the 
words the masses understand. Most writers wish 
to give information or entertainment to a mass 
audience. This is a good way to help solve the 
increasing difficulties of our complex living of 
today. 

The more complex living becomes, the more 
problems it presents for solutions. If you as a 
writer can help find solutions to our food, labor 
or international problems, you are doing a ser- 
vice. Today our government pays farmers to pro- 
duce food which is later destroyed. This goes on 
while millions of the world’s population starve. 
This major problem is worthy of any writer's 
helpful suggestions. 

The promotion of peace between capital and 
labor and between nations is another problem 
needing solutign. You, as a writer, can serve 
vital needs of all humanity. The power of the 
written word can mean the difference between 
peace and war. The problems common to the 
greatest number of people are the most popular 
topics of writing. 

es, writing is hard work. What isn’t? If you 
have patience and persistence, you can learn the 
mechanics of writing. You will overcome every 
obstacle if you have a strong urge to write. 

Remember that human emotions are the same 
the world over. Write of the people and prob- 
lems you see and meet in your everyday life, If 
you have a deep love for humanity and a mes- 
sage for them, your writing will sell. 

--Lenore Archuletta 


He who sees and wants others to see and is 
willing and happy to do the necessary work be- 
tween the two see’s. 


—Mrs. Marion M. Pierce 
Author & Journalist 
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ADVISING THE BEGINNER 


ALAN SWALLOW 


Is it customary to charge a fee for reprinting 
children’s stories in readers, and if so what per- 
centage of the original manuscript purchase price 
should it be? 

The questioner indicated that she had had re- 
quests from the publishers of two school readers 
to reprint some of her published magazine stor- 
ies; yet when she quoted what she thought was 
a reasonable price, the publishers decided not to 
use the material. 

I see three principal aspects to the problem. 
First, the question specifically refers to a type of 
writing—for juvenile audiences—which is all too 
often very poorly paid. Unfortunately, this en- 
courages many to feel that they should get good 
juvenile material for nothing or practically noth- 
ing. This feeling needs to be resisted. As a mat- 
ter of principle, I believe that most projects of 
this kind—especially in the text field, where the 
text is published by a regular commercial firm— 
must be expected to pay reprint fees. Second: 
Although it is clear that some editors and pub- 
lishers may have the “custom” of getting juvenile 
material free, this practice must be resisted. Any 
reasonably financed book should have an edi- 
torial appropriation for purchase of rights to 
materials used. Third, the amount of the fee is 
not to be determined by the original magazine 
price. I should guess that an average reprint 

rice for adult materials to be anthologized in a 

k would run about one cent per word. Per- 
haps the situation with regard to payment for 
juvenile writing indicates a lower price for juve- 
nile reprints, but it should not be much lower 
for a book to be commercially exploited. 

Where do you market brief editorials? Such 
editorials as iy oe fit into Sunday School, church, 
juvenile, and home magazines and small news- 
papers? 

Editorial writing seems to be a lost art, or an 
art very nearly lost. Quite clear it is an art lost 
to the free-lance writer, since almost all editorials 
for magazines and newspapers are written by 
staff members of the publication. One reason for 
this, of course, is that staff persons are familiar 
with policies established by the owners of the 

ublications: they can more readily “hew to the 
ine” than someone outside the organization who 
might in small ways violate the editorial policies. 
However, if you are particularly interested in 
this type of writing, look about you a bit. Some 
papers and magazines have occasional “guest 
editorials.” Sometimes editorial writers run out 
of ideas or get weary at their tasks and are then 
open to suggestions for editorial topics or even 
to complete editorials. When you see some pub- 
lications you'd like to write for—and specifically 
for the editorial columns—offer a sample brief 
piece or two. You can guage the receptivity 
readily, and you may find an editor receptive 
who has not thought of getting any editorials 
free lance. You will probably have best luck 
with non-controversial topics unless you know 
thoroughly the editorial policies of the publica- 
tion on controversial subjects. 
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How about dealings between agents and writ- 
ers? Once in a while my agent returns something 
as unsalable and I find I can sell it. Say I send 
such an item to a new market, and the editor 
asks to see more of my material, as has happened 
several times. He even specifies that right now 
he needs a young love story of a certain length. 
I write one that I hope will suit. Should I send 
it to him, advising him that if he takes it he 
should pay me through my agent? Do I send it 
to the agent with suggestions that it be sent to 
that editor first? Suppose the agent has some 
other market in mind that seems better? 

There is no universal policy in these regards. 
So I shall set down what seems to me the only 
adequate policy. The answers are based on the 
idea that the relationship between the agent and 
writer should not be a contractual one—that is, 
the author should not sign a contract which 
specifies exclusive sales, guaranteed association 
for a certain length of time, or any other propo- 
sition which would negate what follows. The 
agent-and-writer association should be a_ reason- 
ably free one, bound by the practices of good 
taste and honor; as free parties, either the agent 
or writer should be able to break the association, 
by letter, whenever he is convinced that it is to 
his advantage to break it. 

It is quite customary for writers to sell pieces ~ 
returned by an agent as unsalable. In that case, | 
the agent should get no fee and should not ex- 
pect one. (It is to be remembered that agents 
frequently do not try poor-paying markets, since 
it is not profitable for them to do so; sales can” 
sometimes be made of returned material to such” 
markets and even, when the agent has been mis-— 
taken in his judgment, to good-paying markets.) 7 

When the author has a query direct from an” 
editor, he should have the right to deal directly” 
with the editor concerning that particular piece” 
of writing. However, I believe it is more custo- 
mary—and probably wisely so—for the author to” 
tell his agent that he has the query and is work 
ing on a piece in response to the query; and 
then to send the work to the agent to submit to” 
the editor. In the case of the author who has a7~ 
special reason for seeing that a piece of writing 7 
is submitted first to a particular editor, the agent 
should accede to that request. In most cases, they 
relationship between author and agent can be 
such that they each can work together by sug 
gestions of ideas, requests, etc., to the benefit of— 
both. Sometimes it is possible for an agent to 
get a better price from one editor than woul 
be paid by a second editor which the author 
specifically had in mind when he wrote the man- 
uscript. It is the feeling of working together 
mutually which should be part of the best au- 
thor-agent relationship; when either party feels 
that is lost, he should stop the relationship. 

How obligated are agents to let clients know 
where a story has been sent? 

I should say that the obligation is complete 
and without qualification. 
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it costs only 


4c TO ASK 


WILLIAM J. MURDOCH 


In marketing literary material, the only experi- 
ence more distressing than prompt rejection is 
slow reporting. 

If you have ever gone through it (I don’t see 
how you could avoid it) you know the catalog of 
questions you throw at yourself concerning the 
article or story that has been out so long: 

Are they seriously considering it? Have they 
bought it and will the check be in the next mail? 
Is it stuck in the editor's desk? Did he throw it 
away? Did I forget to enclose a stamped, self- 
addressed envelope? Did someone take the mail 
out of my box? Or are they really, truly, honest- 
to-godly going to buy it? 

Much of this, and a writer can lose his hair 
and/or schoolgirl complexion. The labor of put- 
ting thought down on paper is tormenting 
enough without the added stress of waiting to 
learn what an editor thinks of the result. 

It so happens I have little hair or softness of 
cheek remaining. But I am striving to retain 

at growth and bloom I do have by writing 

d marketing more carefully and by inquiring 

er Mss. before they become long-overdue. 

) Therefore, my rule now is to inquire after a 
giece has been unreported on for six weeks. Like 
rules, it is subject to intelligent exception. 

e bigger the market, the earlier I inquire. If 

is a small magazine, or one I have never tried 

ore, I may wait as long as ten weeks before I 

z it about the work I sent in. 


October I submitted a short story, THE 
AID IS MAD, to your office for consideration. 
mped, self-addressed envelope was enclosed. 
To date I have not received a report on this 
ce. Any record of it there? I’d appreciate 
r advising me on the enclosed self-addressed 
stcard so I can bring my records up to date. 
fany thanks. 
Note that I enclose a self-addressed postcard. 
think it is a most important reason why this in- 
iry draws a reply in the majority—say, 75%— 
. Sometimes the news is good: the editor 
epts and apologizes for the delay. Sometimes 
s problematical: the piece is still under consid- 
eration and a report will be along soon( they'll 
send the piece promptly if I request). Some- 
times it’s bad: the piece is returned, often with 
my postcard, or the postcard alone tells me the 
work either never got there or was received, read, 
and returned. 
It is not rare for an editor to tell me my ma- 
terial never was received, only to have the piece 
returned from that office a day or two later. It 
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had been overlooked, I suppose. Anyway, the 
inquiry brought it to their attention. 

The remaining 25% I buzz in another month. 
I follow the form above, adding that my first in- 
quiry had not received a reply. I enclose anoth- 
er postcard, this one a little different, for it is 
not only self-addressed but also ready-written. 
On the back I write three statements and ask 
the editor to check the appropriate one. Like 
this: 


Re: THE MAID IS MAD 
) No record of material here. 
( ) Material received and returned. 
( ) Material being held for consideration. 


This inquiry cleans up half the 25%, with ac- 
ceptance running fairly high. With the remain- 
ing 12% or 13%, there isn’t much to be done. 
I send these markets one more letter, outlining 
the facts and mentioning the two inquiries, and 
close by saying that if I hear nothing from them 
by such a date—usually two or three weeks ahead 
—I shall consider the piece lost and will feel free 
to make a copy from my carbon and submit it 
elsewhere. Sometimes this last shot draws a re- 
ply, even an acceptance. More often, it draws 
nothing. So I put the carbon copy in my lost 
file, wait until the deadline is about a month 
past, then copy it and send it out again. 

My system of inquiry is not perfect. I know it 
has cost me acceptances, because an editor will 
sometimes tell me in response to my inquiry that 
he is returning the piece since he cannot see his 
way clear to use it in the near future and he is 
confident I will have no trouble disposing of it 
to another magazine. Almost invariarbly, it seems, 
he is wrong: I have the very devil of a time 
getting rid of it. 

You gain nothing, of course, by needling an 
editor unnecessarily. Delays are inevitable, even 
in the biggest and best-managed editorial offices. 
A key editor may be ill or on vacation. Your 
piece may be borderline quality, requiring repeat- 
ed readings. And you must remember it takes 
longer to accept a piece than to reject it. One 

rson, the first reader at the slush pile, can re- 
ject it. But it may take as many as a half-dozen 
to okay it for publication. 

Smaller magazines, especially, such as religious 
periodicals or specialty magazines in the trades 
and professions, may be slow in rejecting or ac- 
cepting. They may have a part-time editor who 
has a hundred other things to do, so he gets 
around to reading his unsolicited mail but once 
in several weeks. ‘loo, these second-class books 
normally have a smaller budget, and the editor 
may not want to commit himself on a manuscript 
until he has it definitely scheduled for publica- 


Author & Journalist 


q 
= The letter of inquiry should be brief. 1 write 
something like this: 

Dear Sir (his name, if I know it): 

A routine check of my records shows that early 
q | 
= 


tion. Typically, he may pay on acceptance, but 
accept only on publication. 

But there is no reason why you should be will- 
fully imposed upon by a slow-acting editor who 
may take advantage of you. After all, your writ- 
ing is your property until you sell it. Once you 
are reasonably sure the editors have had time to 
get to your work, always remembering that an 
announcement of editorial requirements in a 
writer's magazine is likely to swamp that office 
and slow down reports considerably, start check- 
ing up. Write the editor civilly and sensibly, 
and make him understand you're not trying to 
stampede him but only checking up. He can't 
help but — you for being so interested in 
your work that you want to make sure it’s in 


good hands. 


NEW BOOKS... 


How to Create 1000 Gags a Year by Jack Mar- 
wok, Harry Lampert, and Dan Koerner. Cartoon 
Consultants. $2.00. Faced with the job of turn- 
ing out ten to twenty salable drawings a week, 
the professional cartoonist has to go about the 
business of being funny with the levity of a work 
horse. His gag writer is harrassed with him. 


The little book listed here is a practical, seri- 
ous lesson in being funny. It is profusely illus- 
trated with good cartoons. The reader soon un- 
derstands what makes a good gag and is tempted 
to try his hand at turning a cliche or a reverse 
situation idea into money. H.C. 


GET A RELEASE 


MARTIN S. DWORKIN 


Writers who illustrate their own features, or who 
try to make their photographic hobby pay its own 
way, must sometime learn the facts of the photo- 
graphic life—including the inescapable necessity of 
getting releases. If you want to sell pictures, re- 


lease forms can be as essential as any piece of 
equipment—including the camera itse}é. 

Releases are not merely a fetish of the trade. 
They are required whenever a person’s features 
are recognizable in a photograph intended for 


commercial use: advertising, for example. If the 
person represented has not explicitly allowed such 
exploitation, his picture may not be reproduced 
—except for “news” or other limited purposes. 
Whenever this right is ignored, the person de- 
picted may sue for considerable damages. It is for 
this reason that advertising agencies, picture syn- 
dicates, and industrial purchasers of photographs 
forego even the very best prints if their reproduc- 


The advantage of this formal-sounding form for 
certain occasions may become, however, a dis- 
advantage in others. Most people are usually glad 
to relinquish all rights to their a in re- 
turn for a few copies. Many may be frightened off 
by legal language in the release form, or may sus- 
pect that they are signing away something very val- 
uable. In such cases, it hardly pays to reason with 
them that nothing of value will be gained by any- 
one unless they sign a release. It is simpler and ~ 
more effective to use a trick of old-time free-lance 
photographers: a simply-worded release typewrit- 
ten on a plain sheet of paper, or a carbon copy, ~ 
similar to the following: 


For photographic prints given to me without 
charge, I agree to permit use of such photographs 
of which negatives or prints are attached, for ad- 
vertising or publication purposes. 


tion has not been expressly sanctioned. The most 
magnificent 8x10, however it may be a “natural” 
for some commercial need, can therefore become 
as untouchable as if it had been impregnated with 
plague germs—just because the photographer did 


The especially careful and systematic can write) 
the above wording on the back of proof-prints of © 
shots intended for sale, with the subject signing” 
thereon. In this way, there can be no mistake 


not obtain a release. 

Types of release forms are legion, but there are 
times when one kind may prove better than an- 
other. Some years ago, the Photographic Associa- 
tion of America recommended a form to be print- 


as to which poses were authorized for commercial 
use out of any group taken. Z 
The release is the important thing—whether it 
be printed, typewritten, or handwritten on a piece’ - 
of notebook paper, from a model form that has” 


ed as follows: been memorized. In fact, the latter, the most sim-) 
ple form, is the one least likely to arouse oppositions: 
to signing on the part of a subject. Its informality” 
may make believable one of the principal argu- 
ments used to obtain signatures: chose the release 
is simply for the photographer's protection, and 
does not commit the signer any further than is ex- 
pressly indicated in the wording. 

To be as sure of the future rights to your own 
photographs as you are that you made them your- 
self, get a release. This is as important as squeez- 
ing the shutter-button, if you want to sell what 
registers on the film. 


City .. . State . . . Date 
For value received, I hereby consent that the 
pictures taken of me by— (Name of Photographer) 
~—and the proofs of which are hereto attached, or 
any reproduction of same, may be used and sold 
by— (Name of photographer, studio, agency, etc.) 
—for the purpose of illustration, advertising, or 
publication in any manner. I hereby certify and 
covenant that I am over twenty-one years of age. 
(The last sentence to be deleted if subject is not 
of legal _ and statement of legal guardianship 
substituted) . 
(Signature of model, or guardian.) 
‘(Signature of witnesses, if any.) 
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The Brie Case 


In a recent issue, I was struck by the statement 
that pulp sales dropped off in some cases as much 
40%, the popular fiction field was somewhat in the 
doldrums, and reprinting of stories was being done 
here and there. I think that most professional 
writers who through the years depended upon the 
pulps for most of their sales have been aware for 
some time of a change. Apparently this switch 
came about 1939. 


It may well be that the promotion end of pulp 
magazine sales has lagged behind writing and 
editing. To a certain extent, we now live in a 
picture age, as witness picture magazines and 
comics. I have often wondered if good black and 
white illustrations in pulps might not help out. 
Many an average Western in Satevepost and Col- 
liers has been given a very vivid play by excellent 
color illustrations. I note some pulps, such as 
Blue Book, now use good illustrations. 


I can remember when the majority of popular 
fiction magazines, many of them slicks, were larger 
in size and profuse in illustrations, such as the old 
Metropolitan, Heart’s, etc. These magazines were 
cut down in size and eventually went out of cir- 
culation. We also had Munsey’s, Everybody's, and 
many others. I should like to see some of the 
great and reflective minds of the writing profes 
sion, both writers and editors, bend their thoughts 

the golden past in the hope that they may find 
something of value for the future. W. F. Bragg 


— Ag] — 


I am collecting material for a biography or, 
ssibly, an historical novel on the life of Lucien 
ntenelle, who was a “mountain man,” paftis- 

an, fur trader, and bourgeois for the American 
ur Company in the 1830's. Bernard DeVoto says 
is well worth a biography, but none has ever 
een written. If any readers of A&J can give me 

ifort about him or his descendants, or 
e of his associates, such as Andrew Drips, the 
blettes, Henry Vanderburgh, Maximilian, or 
rre Chouteau, I shall be very grateful. 


Helen Mills Cook 
Rt. 1 
Wheatland, Wyoming 


— Ab] — 


Your magazine certainly has circulation. Since 
notice came out about the poetry column I 
mduct in the Center of Light, I have been 
tting showers of mss. Fine. Only I should 
ve indicated that the column is for Southwest 
ts only—Oklahoma, Texas, Arkansas, Missouri, 
lorado, New Mexico, Arizona, Nevada. Please 
ntion the self-addressed stamped envelope. So 
many send work with no return envelope, and 
I hate to toss poetry away when the author may 
be waiting for an answer. You'd think writers 
would know such elementary things, but obvious- 
ly some do not. 


Rosa Zagnoni Marinoni 
Villa Rosa 
Fayetteville, Arkansas 


Although correspondents have been secured in 
all the large cities throughout the U.S., corres- 
pondence from both inexperienced and new 
writers, resident in smaller cities and towns, is 
still invited. Writers are asked (1) to state the 
area they can cover without charge for travel 
expenses, (2) to tell brieffy their qualifications 
to serve as a correspondent, (3) if possible to 
enclose a tear sheet—which will be returned—of 
an article published in 1951, and (4) to send a 
self-addressed envelope containing 6 cents post- 
age. Part-time writers and photographers are 
especially invited to apply for assignments. Pay- 
ment for services of writers is made on a fee for 
the complete job and not per word. The amount 
of the fee depends entirely upon quality or work 
accomplished. 

John D. Stanard 

John D. Stanard News Service 
P.O. Drawer 1566] 
Chattanooga 1, Tenn. 


Ag] — 


I'd like to say a nice word for the editors of 
Woman’s Day. They always send a manuscript 
back in good — folding a heavy piece of 
paper under any clips they use. 

t me say, too, that AvJ is getting better all 
the time. 
Perry Grant 


PRIZE CONTEST 


Six prizes, varying from $200 to $50 in value, 
are offered for the best essays or biographical 
sketches of 1500 words or less written upon ‘“Re- 
markable Old People in Real Life.” The contest 
closes Dec. 31, 1951, and entries should be mail- 
ed to Austin-Phelps, Inc., 200 E. 37th St., New 
York 16. 


“Why don’t you write an outside something 
sometime?” 


Author & Journalist 
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Spot News From Editors 


Christian Parent is looking for a serial story 
on Christian family life; address, 1222 Mulberry 
St., Highland, Ill. Yankee, at Dublin, N. H., is 
especially in need. immediately, of articles, with 
good photos, showing local solutions for prob- 
lems found in New England. 

—Abj— 

The Link, 122 Maryland Ave., N.E., Washing: 
ton 2, is short on humor for its service and veter- 
an audience. America, the Catholic weekly, par 
ticularly needs 1000-2000 word articles on science 
and agriculture: address, 329 W. 108th St., New 
York. 

— Ae] — 

American Swedish Monthly, 45 Rockefeller 
Plaza, New York 20. needs stories on Swedish- 
American life, and also photos to illustrate the 
articles published. Our Dumb Animals, 180 
Longwood Ave., Boston 15, likewise needs pho- 
tos, either accomranying articles on animal life 
or “story-telling” rhotos. 

Ejler Jakobss 1, from his new post as editor 
of Adventure, 205 E. 42nd St., New York 17, re- 
ports, “contemporary adventure fiction especially 


urgent.” 
— Av] — 


The New York Daily News has instituted a 
new lepartment for the “amateur editor.” Their 
anno:z.cement reads: “Select from any newspaper 
or mavczine for the past 20 years, an article or 
short-short story which you consider so weighted 
with dramatic interest that you believe it should 
be reprinted in a new magazine. If we pass 
favorably on your selection and we can secure 
from the original publisher, the right to reprint 
it, we will offer you a cash award from $5 to $25. 
You don’t have to send us copy—simply send 
datc, name of publication in which it appeared, 
and the title. Address: Edward Bodin, Editor, 
545 5th Ave., New York 17.” 

Household and Giit have asked us to delete 
their listings as iiatkets for fiction. 

Slow handling of manuscripts is again reported 
of This Day and of Saturday Night. “Paper-clip- 


accepted. Not over 1000 words. Rates are from 
2 to 4 cents per word, on acceptance. No pho- 


tos.” 
— Av] — 
Robert O. Erisman, editor of the Stadium 
pulps at 350 5th Ave., New York 1, has asked us 
to tell our readers that Marvel Science Fiction is 
now paying up to 5 cents per word, on accept- 
ance. Erisman also has the distinction of virtual- 
ly promising reports on manuscripts for all his 
titles within 10 days, and the further distinction 
that he has resisted the tendency among PS i to 
use reprint material for some proportion of the 


magazines. 
Ae] — 


Changes of address: Everywoman's Magazine to 
16 E. 40th St., New York 16; National Police 
Gazette to 1819 Broadway, New York 23; Trail- 
ways to 108 No. State St., Chicago, with a new 
editor, F. H. McIntosh; Transradio Press Service 
to 14 W. 45th St., New York 19. 

— Ag] — 

Popular Science, 353 4th Ave., New York 10, 
offers $25 for car owners’ experiences that can 
be worked into the stories used for the feature 
“The Model Garage.” The feature is handled in 
fictional style and covers the experience of Gus, 
crack automobile mechanic, who solves difficult 
and sometimes mysterious automobile repair 
problems and offers many hints to the car owner 
who wants to understand the mechanics of his” 
car or try his hand at making his own repairs. 

— — 

Changes and corrections for our May annual 
syndicate market list: Jewish Telegraphic Agen- 
cy is out of the market for the summer. Authen-~ 
ticated News and McClure Newspaper Syndicate 
are not markets for fiction, and the asterisk should ~ 
be removed from the list. Post-Hall Syndicate,” 
Inc., is not buying poetry. Pan American Press” 
Service is out of business. 

— 

Late news on the juvenile market: Adventure” 
Trails for Boys and Girls has suspended tempor- 
arily. Joy Bearer, RFD 1, Box 45, Poynette, Wis.,” 


has immediate need for Christmas, New Year, 7 
and Easter material, both fiction and poems. The ~ 
magazine is overstocked on other types of poems, 7 
but regular articles and fiction are welcome. 


ping’ is still irately reported by many readers; 
atest culprit seems to be The New Yorker, and 
a reader indicates that protests have been pooh- 


poohed. 


The Idealist, P.O. Box 24, Madison Sq. Sta., 
New York 10, pays 1 cent per word on accept- 
ance for articles to 500 words on democracy, 
peace, race tolerance, etc.; 50 cents each for 
poems to 30 lines. Richard Roiderer is editor. 

Ae] — 

McCall’s is telling poets, “Due to a lack of 
space, we are not publishing verse at this time.” 
— Av] — 

Lucky Baby is a new magazine published 
monthly from 477 15th St., Oakland 12, Calif 
Joseph Rich is publisher. “Emphasis will be 
placed upon articles of the human interest and 
entertaining vein, pertaining to experiences with 
Baby (under one year old), his care and family 
relationships. Some authoritative articles will be 
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Young World and Child’s Companion, both at ¥ 
3558 S. Jefferson Ave., St. Louis 18, Mo., need 
serials; Young World is published for the 12-16 
age group and Child’s Companion for the 8-127 
group. 

— 

Story magazine, suspended for many months, is” 
to be revived as a twice-a-year book beginning in™ 
October. The first volume will be entitled Story 
‘bl. The arrangement is part of an association 
with the David McKay Company, publishers, of 
New York; the association will include, also, the 
publication of Story Press books under the Story 
Press-David McKay imprint. Whit and Hallie 
Burnett are editors for the semi-annual volume 
of stories and also for the Story Press books at 
Setauket, L. I., N. Y. 


13 


| 

| 

| 

| | 

| 

| 

| 

| 

| 


Handy Market List 


Published Every 
Three Months 


STANDARD PERIODICALS—A 
American Legion Magazine. 5th Ave., New York. (M) 
Out of market for fiction. Hh on articles. Joseph C. Keeley. 


High rates, Acc. 
American Magazine, The (Crowell-Collier), 640 Sth Ave., New 
York 19 (M-25) Short stories 3000-' complete Segoe 


ture, per: ty, Ry lence, medicine, living; features 
cartoons. Jerry Mason, Ed. Dir.; rrill, Exec 
Good rates, Acc. 

Atlantic Menthly, 8 Arlington St., Boston 16. gg a 
essays, human-interest articles, 6000- 6000; sketch stor- 


unusual personal experience; higa 


tes, 

Buick Magazine, 818 W. Hancock Ave., Detroit ‘1. (M-free) 
Articles on places, people and events of interest to tourists, 
arora ge with 3 or 4 good photos; fillers on interesting places, 

ents, 200-300 words and photo. No cartoons, poetry, quizzes, 
fillers of the oddity type, firs a accounts of vacations or 
E. upplementary rights released. 

Colliers (Crowell-Coilier), ry 5th Ave., New York 19. (W-15) 
Short stories, 1200 to 5000; serials — up to 64,000; articles op 
popular questions of the fillers; cartoons; verse 
only rarely. Knox Burger, Fiction Ea. rst class rates, Acc. 
_ Commentary, 34 W. 33rd St., New York 1. (M-50) Political. 

gi Short 2500-4000. Verse 


any length. Elliot E. Cohen. 3c, Acc 
Coronet, ed. address, 488 Madison Ave., New York 22. (M-25) 
Uses factual anecdote-packed under 5000; 
fillers; one-pagers; jokes. No fiction or poetry. Fritz Bam- 
berger. Good rates. Acc.; fillers, Pub. 
M (Hearst), 959 8th Ave., New York 19. 
-25) Outstanding short stories 4000-6000; short “shorts 1000-2000; 
elettes 10,000-20,000; serials 50,000-60,000; book-length novels. 
n-fiction features. Articles of cosmopolitan interest 2000-3000. 
O'Connell. First-class ra Acc 
[Elks Magazine, 50 E. 42nd St., New York 17. (M-20) Articles 
3500; cartoons; mystery, outdoors, western fiction to 5000. 
. Hickey. $400 up, for fiction, "Acc. 
uire ), 488 Madison 


; Ave., New York 22 
-50) Sophisticated unsentimental articles, — view- 
int; essays, sketches, short stories, ly 

cartoon ideas. David A. Si Buys parenting to 


“Everybody's Digest (W. J. Smith Pub. rp.), 420 Lexington 
. New York 17. World business, 
onalities, unique and human interest stories, humor, etc. 
2000. 80% digest, 20% mew material. Theodore Irwin. 


od rates, Acc. 

Stematen (The National Catholic Monthly), 1307 S. Wabash 
.. Chicago 5. (M-30) Short stories. 2000-6000; romance, ad- 
re, detecti six it serials, 5000; sho:t 
; articles; cartoons. Eileen O’Hayer. Good rates, Acc. 

¢: People and Pictures (Martin Goodman), 350 5th Ave. 
York 1. (Bi-M) 2 or 3 articles a month, 1000-4000; strong 
an interest articles; profiles of vivid personalities; articles 
personal epplication the reader; exposes of un- 
1 situations in material 

audience; a with. high human interest value. Dan 


d Times, Ford Co., 3000 Schaefer Rd., Dearborn. 
(M)_ Well- ilustrated, travel, Place, sport, or other art!- 
, 1200-1500; shorts, photos, with Ford angle. 0c, At: 
(Query; little buying at present.) 
‘ortune, 9 Rockefeller Plaza, New York 20. (M-1.25) Articles 
— agi tie-up, 95%, staff-written. Some source material 
ased. D. Jackson, Publisher. 
arper’s ine, 49 E. 33rd St., New 16. (M-50) 
nely articles for intelligent readers; short tories; essays: 
fliers; verse. Frederick Lewis Allen. Good rates. Acc 
Here’s HOW: The Magazine of Money Making Ideas, 1512 
Ihicago 26. Feature material, with or without 
rough sketches, or diagrams, which fill slogan ‘helps 
t ahead by telling fillers with prof:! 


ays after Acc. 
‘Holiday (Curtis Publishing Co.), Independence Sq., Philadei- 
5. (M-50) Quality articles, _ well-illustrated, on ‘places and 
pple in sections of United Sta' and foreign’ countries, 1500- 
0 short stories, 2500-5000; pal place background preferred 
cc 


Hometown—The Rexall Magazine, 8480 Beverly Blvd., Los 
Angeles 48 (M-free from aie druggists) Fiction primarily of 
interest to the family, 1500-3200; some family service articles, 
anet Blech $50-$100 for fiction, up. to $50 for 
cles, 
Journal of Living, 1819 Broadway, New York 23. (M-25) in- 
spirational, and advice articles on longev- 
ity, “nutrition, health, marriage, personal problems. Leonard 
na. 


~ rd, Ed.; Frances Goodnight, Features Ed. Excellent 
rates, 

Ki is Magazine, The, 520 N. Mi Ave., Chicago. (M) 
Articles on national affairs and problems. 1000-1800. 
— B. Streyckmans. $35 for 1000 $50-$75 for 1500- 


berty, os Park Ave., New York 17. (M-25) Stories 800-1800; 
picture fea Ernest Silverman. $35-$50 page 


t 
University Toronto, Canade. (Semi-M-15) 
Short stories, love, romance mystery, indus’ war 
adventure, outdoor, 5000-6000: sortals, novelettes. Articles of 
general interest, including science, ities. m ete 
2500-4000; light verse, cartoons, Canadian anaie’ helps 
but is not essential. Ralph Allen, me. Fiction, from $250; 


articles from $150, Acc. 

Male (Goodman), 350 5th Ave., New York 1. (Bi-M) eo 
person agg of all fiction about 3500 
5000-6000; features 500-700 with single ijustration 
ag illustrations: oddities. Noah Sarlat; Rates similar to 


Mr., 105 E. 35th St., New York 16. Fiction, 1500; non-fic- 
articl jonal fact articles. Car- 


National Geographic Magazine, 16th an -W., Wash- 
ington 6, D. C. (M-50) Official journal National Geographic 
Society. Articles on travel and geographic subjects up 7500; 
photographs. Gilbert Grosvenor. First-class rates, oo 

National Motorist, 216 Pine St., San Francisco 4. (Bi-M-15) 
Articles 1500, with glossy photos, on people and places of 
the West, history, travel a outdoor. James Donaldson 
2c, Acc.; photos at varying 

National Police Gazette, iei9. Broadway, New York 23. Factual 
police stories, sports stories, to 1500; personality pieces on sports 
ae: short Washington items. Harold H. Roswell. Sloe, 


New American The, 32 57th St., 
ne; a 


New 
res! 


Acc 
ew berty, Medical Arts" Bidg., Guy & Sherbrooke Sts., 
Montreal, Que., Canada. (M-10) Short-short stories 800-1500, 
shorts 2000-3000. Articles on entertainment personalities, ree 
self-improvement, objectively treated. Keith Knowlton. Fiction, 


2-5c; articles, $75; Acc. 

New Yorker, The, 25 25 Ww. 43rd St., New York 18. (W-15) Short 
stories and humor 400 to 2000; fual and bi jographical materis) 
up to 2500; cartoons, cartoon ideas; light verse. Good rates, 


Pageant, 535 5th Ave., New York 17. (M-25) By assignment 
only. 

Park-East, 220 E. 42nd St., New York. (M-25) Quality stories, 
500-4000; 500-5000 articles of interest to New Yorkers; photos; 
fillers; witty verse; cartoons. A. C. Spectorsky. $50 up, Acc. 

PEN (Public Employees News), P. O. Box 2451, Denver i 
Colo. (M) Articles 500-2000; fiction 500-2000; verse maximum 
20 lines; fillers 50-100; jokes, cartoons; photos. Material 21 

t. Jan Greenlaw. 5c stories and articles; car- 
toons $5-$15; verse 50c vo photos up to $10, Acc. 

Practical Knowledge ionthly, 210 S. Clinton St., Chicago 6 
(M-10) Practical ~ psychology, popular mechanics, self- 
help, vocational articles, 1000, all written for men who are 
ambitious to get —, —_ fillers, news items, photos. 
Vv. Peter Ferrara. Approx. 2c, photos $2-$3. Acc. 

Railroad Magazine (Popuisr), 205 E. 42nd Bt, New York 11. 
(M-35) Uses feature stories covering phases railroad 
ation with comprehensive captions and blurb; "fact articles ou 
same = gy 3000-5000. Overstocked with fillers and poems. 
Good rates 

Reader’s Digest, Pleasantville, N. Y. (M-25) Digests of pub- 

ed articles; — jonally original articles; fillers, shorts for 

ni 


ve., 
complete novels, novelettes, feature articles, 


ar group. Material for 
= Our Time” feature. Wade H. Nichols. First-class rates 
cc. 
Reporter, The, 220 E. 42nd St., New a 17. (Bi-W-25) 
Social, economic, — reporting - interpretation. to 3500 
Rarely uses short stori Max Ascoli. 7c, Acc. @ ‘ub. 
Rotarian, The, 35 z ‘Wacker Drive, Chicago 1. (M-25) Au- 
thoritative articles on business and industry, social ic 
problems, travel sketches, humor, essays, 1500-2000. Little 


Pa Acc. 
(Macfadden), 205 E. 42nd St., New York 17. Vn tod 


type in all areas of interest to men, first person or third 
person; photos; some true humor; fillers; cartoons. Length 100 
to 18,000. David Dressler. 5c, Acc 
Saturday Evening Post, The (Curtis), Independence Sq., Phil- 
adelphia 5. (W-15) Articles on timely topics 1000-5000; short 
stories 2500-6000; novelettes 10,000-15,000; serials 18,000 
and humorous verse: skits, cartoons, non-fiction 
fillers, to 400. Ben Hibbs. First-class rates, Acc. (Query on 


Saturday Night, 73 Richmond St., W., Toronto, Canada. (W- 
10) Articles * Canadian interest up to 2000; light humorou: 


K. Sandwell. 2c; p 
Pub. (No late report.) 
Sir’ ‘eo Pub. Corp.), 105 E. 35th St., New York 16 
bar | Expose and general interest articles, 1500-2500. $50, 
$75, with $5 each for photos; short fiction, 1500-2500, $50, 
seo $75, light or humorous or serious; actual, true experiences 


YOUR STORY CAN HAVE THE BEST 
in plot ** in style in appeal 
| bring your characters to life; 
build your theme into power and originality; 
give your story polish and brilliance. 
You learn to plot professionally, 
to handle dialog, action, ete., 
to create the “illusion of reality.’’ 
I re-write 600 words of your story 
The cost is $5 — story under 8000 words 
(other lengths by arrangement) 
Prompt service—usually within 48 hours 
BAYARD D. YORK 
204 Raymond Road West Hartford 7, Conn. 


Author & Journalist 


Short stories of colorful, adventureful, dramatic living, to 5000 ¥ e to young i 
| | 
4] | 
stories, serials, 
al romance, domestic problems, emotional slant to men _ and 
xl 
| 
G 
iction 
Saga 
‘ True ad 
| 
articies. 
if 
T ‘ 
1 


men; first-person, adventure 2000-3000, $50, $60, 


danger, 
$15; short sports articles, 1000-2000, $50-$60; cartoons; photos 


($6). Adrian B. Lopez. Pub. 

Stag (Goodman), 350 5th Ave., 1. (Bi-M) Chief:5 
true adventure pieces of 2000 words best 
$75-$150 for articles. 


Picture stories. Noah 

for 1-pagers; $5-$12 photos, Acc. 
T Canada. Features 
aot interest, short stories for family reading. Short sho’ 
000-1500; stori 2500. articles, fillers, 
Query on photo features. A 


(Franciscan Fathers), 1615 
8t., Cincinnati 10. (M35) Catholic family ne. Human- 
features on prominent Catholic achievements and indi- 

uals; articles on current events, especially when havine 
Sathetto significance, 2000-2500, short stories on modern themes 
slanted for mature audiences, 2000-2500. Extra ent for 
Photos retained. Occasional ry on inspirational, religious, 
oon op oy and nature themes, Rev. Victor Drees, 
This Week.” 420 Lexington Ave., New York 17. (W-magazine 
‘spapers). adventure, hu- 
'-4000; rticles on popula’ 
rts, news subjects making 
interesting shorts, 500-1000; 
animal ppealing animal 
ra’ 
Times Sa., New York 18. 
on the news, topics 
science, education, the world of 
interest. Short articles 400-1200. 
$150-$200 for full-size article. 
7. (M-35) Forward- 
interest; world affairs 
the together 
book reviews. Eileen J 


W. Toronto. 


ories, 1 
interesting personalities, 
pad a better Ame 1500-2500; 


nature, 
women’s 


fiction, verse, and 


, The, 80 Ki 
Novels 40,000-45, 
love-adventure, 
tos; rtoons, Jeanette F. 
ng rates, Acc 
Town and Country, 572 Madison Ave., New York 22. (M-75, 
Satirical, topical short stories, articles, essays, on unusual sub- 
ts, not addressed to a purely feminine public. Small free- 
ice market. Varying rates, Acc 
The Man’s Magazine (Fawcett Pub., Inc.), 67 W. 
St., New York 18. (M-25) Factual stories of interest 
up—average 5000-6000. Two-column fillers, 500-1000. 
— length (20,000) each issue. Ken W. Purdy. High rates, 
cc 


Virginia Quarterly ‘est Range, Charlottesville, Va. 
(Q-75) Exceptional political essays 3000-7000; 
short stories and verse of high standard. Charlotte Kohler, Ed 


Los Angeles 54, Calif. (M- 


histories on overcoming emotional and other personal 
problems, cast as case-histories, first-person, or optimistic psy- 
ogi articles with help. Non-fiction, 1000-2000; stories, 


cc. 
to ra 

. (M-25) Inspirational, helpful 
living; personality profiles. 1200-2500; quizzes; bri games; 

fillers. Douglas cc. 
Your Personali York 17. (Twice e 
year-25). on all f personality, 700-2500. 
Good Acc. 


227 E. 44th 
articles on 
ef 


STANDARD PERIODICALS—B 
America, 329 W. 108th St., New York. (W-15) Articles on 
current social and ——, 1000-2000; 
te) modern verse. Rev. R. C. Harinett, S.J. 2c, Acc. (Catho- 
New York. (W-15) 
1 1500. 


merican Hebrew, The, 48 W. * St., 
short stories, backgroun 
Florence Lindemann. per 
American Post, P.O. Box 1066, 
word articles about profitable 


- hom 
sistence, inspiration; poems; no ction and rarely photos. 


BEERSHEBA SPRINGS WRITERS’ 


CONFERENCE 


August 19 to September 1 


A two weeks workshop in Novel, Short Story, Article, 
Juvenile, Religious, Journalism. 

In cool, beautiful Cumberland Mountains in Ten- 
nessee. Old Beersheba Springs Inn given over to 
this schocl for writers during these dates. Teaching 
under noted novelist-professor. Talks by visiting 
editors, agents and playwrights. Room, board, tuition 
need not exceed $65.00. For information on third 
annual meet write: 


HARRY HARRISON KROLL 


University of Tennessee Martin, Tenn. 


July, 1951 


Now Sells to Big Magazines 

“What I learned about maga- 
zine writing from Palmer has 
been invaluable to me ever 
since,” writes Keith Monroe, 
widely-known writer whose arti- 
cles appear in Life, American, 
Reader's Digest, Argosy, Good 
Housekeeping, other top maga- 
zines. 


To Writers Who Earn 
Less Than $6000 A Year 


FREE Book Tells How You Learn at 
Home to Write More Salable Material 


Let’s face facts: (1) editors are scrutinizing man- 
uscripts more carefully than ever before; (2) 
some writers are earning good money-—selling 
more material at higher rates than ever before. 
If you’re not getting your share of editors’ checks, 
it may not be because you lack talent, but that 
you need to know more about the professional 
devices and techniques that editors look for. 
That is the kind of home-study training Palmer 
Institute has rendered for 30 years to help writers 
find the most direct road to success and recogni- 
tion. 


Remember: authorship is one of the few pro- 
fessions where earnings are virtually unlimited— 
where income depends on ability. Find out how 
Palmer may prepare you for real success. 


Free Book Tells How 
To learn how Palmer Institute home-study 
training may help vou, send for free book, “The 
Art of Writing Salable Stories,” which explains ~ 
Palmer’s unique method of training for highest ~ 
pay in all fields: short stories, novels, mysteries,” 
radio-TV scripts, feature articles. Send todav. 


Palmer Institute of 
Authorship, Since 1917 


Member, National Home Study Council © é 


Solable 
Stories 


1680 N. Sycamore, Desk G-71 
Hollywood 28, California 


Palmer Institute of Authorship 
1680 N. Sycamore 
Hollywood 28, Calif., Desk G-71 


Please send me free book, “The Art of Writing 
Salable Stories,” explaining the unique features of 
your training. This request is confidential and no 
salesman will call. 


ot 
rts 
00° 
Gilbert. up Ack 
i Good rates, Pub. 
Westways, 2601 So. Figueroa St., 
(| 20) Articles 300-1200, photos of out-of-doors, natural science, : / 
| history, ete., on Calif., Ariz. Utah, Nevada, New Mexico, and : 
} So. Colorado. Verse; cartoons. Phil Townsend Hanna. 5c, Acc 
Approved 
after Pub. for 
ls 1, Minn. (Q) 300- Veterans 4 
F REE | 
Mr. ) 
Mrs. ) 
Miss ) 
Address 
ee City Zone State 
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THE REWARDS 
OF SUCCESS 


The rewards of authorship, both in financial 
gain and social prestige are well known. It is be- 
coming more and more widely understood that 
the only qualifications necessary to success are a 
mastery of the technique, creative imagination, 
the willingness to work, and __ perseverance. 
D’Orsay clients, men and women in every station 
in life, have proved this. Our files are full of 
letters from clients reporting sales, or jobs ac- 
quired through their writing—and their successful 
writing a result of their work with us. 

CRITICISM AND SALES SERVICE TERMS: 

$3.00 for each manuscript not exceeding 2,000 words; 
and seventy-five cents for each additional thousand words 
(or fraction) thereafter. : 

The fee for “short-short stories” of a thousand 
words or so is $3.00 each. 

Special Terms for Long Manuscripts: 
Manuscripts of 25,000 to 35,000 words....._.._.__ $20.00 
35,000 to 50,000 words. . 25.00 
50,000 to 75,000 words 
75,000 to 100,000 words_ 
100,000 to 125,000 words _____. 
Over 125,000 words 

AUTHORITATIVE HELP WITHIN THE 
REACH OF ALL 
@ PLOTCARDS—The Perfect Plotting Device 

A deck of cards which supplies plot synopses of at least 
150 words each—and supplies them FOREVER AND WITH- 
OUT LIMIT. No two plots can be alike and pay 3 _— 
be er to say tan You simply deal out a to 
and you have A COMPLETE WORKABLE PRACTIL 
L “SLOT. READY FOR USE, not merely a disconnected 
leton outline, a setting or a jumble of words or sent- 


are of Imitations PRICE $1.00 
HOW TO MAKE MONEY WRITING 
"The fundamentals of story technique. A comprehensive 
kable blueprint of how to build salable stories. 
PRICE $1.00 
COMPLETE WRITER’S REFERENCE LIBRARY 
series of nine brochures, which will help you whatever 
writing or selling trouble. Price 25c each, postpaid. 
The Nature of the Short Story 
Short Story Plots and Their | aOR 
The Development of the Short Story from the Plot. 
. Lifelike Characterization, Dialogue, and Description. 
The Essential Factors of the Plot Value; Planning; 
Suspense; Twists; Reader's Doubts; Etc. 
Viewpoint and Visualization. 
Setting, Atmesphere, Glamour, Transition. 
Planning and Writing the Complete Story. 
The Science of Selling Manuscripts. 
You may order any one, or the complete series of nine 
Two Dillars. 
THE FORMULA IN MODERN WRITING 
series of analyses of the “formulas” used in writ- 
the various types of fiction and non-fiction. 
. 1—THE LOVE STORY 
. 2—FORMULA FOR FEATURE ARTICLES 
& a OF THE “PULP” ACTION 
. 4—The FORMULA OF THE DETECTIVE 
MYSTERY STORY. 
Price—50c 
All the above, forming 
“COMPLETE WRITER’S “KIT” 
$5.00 postpaid 

OTHER FORMULAS NOW AVAILABLE: 


KENNETH E. D’ORSAY 


LITERARY AGENT & CRITIC 
Topanga 2, Calif. 


. 


Leonard Nisson. ‘4c, Acc. (No late report; readers indicate a 
poor, slow market.) 

American Scholar, i (United Chapters of Phi Beta Kappa), 
415 First Ave., New York 10. (Q-75) Articles on subjecis ‘‘oi 
substantial general interest in clear and unpedantic language,"’ 
3000-3500; poetry. Hiram Haydn. $5 printed page, maximum 
$50; verse, $10-$25; Acc. 

American Swedish Monthly, The, 45 Rockefeller Plaza, New 
York 20. (M-25) Illustrated articles dealing with Sweden, rela- 
tions between Sweden and U. S., or stories of prominent Ameri- 
—= Swedish stock. 1000-2000. Howard Mingos. 2c, photos 


, Ace. 
American Weekly (Hearst newspapers), 63 Vesey | New 
York 7. Features with photos, best lengths 900 1800 


Acc. 

po Pa Magazine (National Audubon Society), 1000 Fifth 
Ave., New York 28. (Bi-M-45) Prefer query fi: 
mammals, plants, insects, wildlife, conservation; wild- 
life and conservation of region or locality; biographical sketches 
of living naturalists; how-to-do and personal experience on 
bei gy projects, 1500-2500. Photos. John K. Terres. $15-$75 
photos $3 (cover picture $10), Acc. 

Bea Huason’s Bay Co., Winnipeg, Canada. (Q-25) 
Articles on travel, exploration, irade, anthropology, natural 
history in the Canadian Norin, up Ww 
Clifford P. Wilson. 1%9c, Pub. 

California Highway Patrolman, The, Box 551, Sacramento, 
Calif. (M-35) Journal of California Association of Highway 
Patrolmen. — on highway safety, 500-2500. W. Howard 


Jackson. Ic, 
Canadian Geo; eoeres! phical Journal, 36 Elgin, Ottawa, Canada. 
(M-35) Tilustrated geographical articles 1000-5000. Gordon M. 


Dallyn. le up, 

Cc ian National Magazine, 360 McGill St., Montreal, Can- 

ada. (M-10) Articles bearing on Canadian National Railways’ 
——, and railway problems, to 1500. C. W. Higgins. Fair 
ra cc. 
Chicago Jewish Forum, The, 82 W. Washington St., Chicago 
2. (Q-$1.25) Articles, short stories 2000-6000; poetry, art work 
Jewish subjects and minority problems only. Benjamin Wein- 
troub. ‘2c, Acc. 

Christian Century, The, 407 S. Dearborn St., Chicago 5. (W 
15) w 4 on religious, international affairs, social welfare 
; verse. Paul Hutchinson. Fair rates, Pub. 

Christian "Science Monitor, The, 1 Norway St., Boston 15. 
(D-5) Articles, essays, for editorial and department pages, up 

forum to 1200; editorials to 800; poems; jokes; fille13; 


. Canham. inch, Acc. 

Combat Forces Journal, 1115 17th St., N. w., Washington, D.C. 
Original articles, transiations, reprints of ‘works ou militarv 
subjects. Col. Joseph I. Greene. 242-3c, 

Commonweal, The, 386 4th Ave., New York 16. (W-15) Inde- 
pendent Catholic review. —, articles on literature, art: 
public affairs, up to 2500. Edw. S. Skillin. 1c, Pub. 

Current History, 108-10 Walnut St., Philadelphia 6. (M-35) 
Objective analyses = poli — social, or economic conditions: 
— documents. D. Redmond. ic, Pub. (No late re- 
por' 

Deseret News Magazine, Deseret News Publishiig Co., P. O. 
Box 1257, Salt Lake City 10, Utah. (W-15) Western activities, 
particularly those dealing with Utah, Wyoming, Colorado, Idaho, 
Nevada, Montana, New Mexico, Arizoni, 1000 words. Westerii 
anecdotes, $1-$2.50. Olive Burt. ic, Photos 


$2.50 

Desert me, The, Palm Desert, Calif. (M-35) Illustrated 
feature articles from the desert Southwest on travel, nature, 
mining, archaeology, exploration, yersonalities, Indians, 2500 
photos, $1, to 83, ry.) Randall Henderson. up, prose; 


photos, 

Em Magazine, Denver Post, 650 15th St., Denver 2, Colo 
(W-10, with Sunday Denver Post) General interest features 
250-1500 on personality, outdoors, domestic, authentic history; 
short-short fiction to 1000; verse to 20 lines; fillers; photo- 
features; cartoons. All material should have strong Western 
peg. Need photo-stories. Bill Hosokawa. 149c, Acc.; $1.50 for 
poems, $5 minimum for fillers; $3-$6 for photos 

Eve, The Wome. 4 Magazine For Men, 270 Park Ave., New 
York 17. (M-25) (Not tree-lance mar! 


a 
Til. (8-times-yr-35) Articles under 3090 on 
unexp'aitned happenings; fillers. Robert N. Acc 
Freeman, The, adison Ave., New York 16. ime 25) 1 Polici- 
cal and cultural articles; poetry: fillers. John Chamberlain, 
Henry Hazlitt, Suzanne La Follette. Pub. (No late report.) 
Frontiers, 19th St. and Parkway, Philadelphia 3. (5-times-yr- 
35) Natural history articles, 1800-2000; photos. Query. McCready 
Huston. Ic up, Pub. 


LET A WRITER 
teach you to write. 


MERIDEL LE SUEUR 


Short story writer—all leading magazines. 4 chil- 
drens books. North Star country. Many Successful 
writers developed in 20 years of teaching. 6 months 
personal structural help at low cost. Mss help $1 
per thousand words. Box 3190, St. Paul, Minn. $3 
minimum, 


WRITE CARTOON IDEAS! 


GAG WRITERS — CARTOONISTS 
SEND FOR OUR FREE BOOK 
Cash in on this Million Dollar Gag Business Now! 
Not Tomorrow, TODAY! 
DON ULSH CARTOON AGENCY 
123-35 82nd Rd., Dept. A.J., Kew Gardens 15, N.Y. 


Author & Journalist 
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Box 7, Tulsa, Ok'a. (M-25) by U. 5S. 
c. C. Age of average reader, 30.6 Cartoons; 
fe-de, Pub. Mostly staff written ‘or contributed by members c 


of 

Grit, Williamsport 3, Pa. (W-10) Odd, strange pictures, porrye 

text; ‘Americanisms and family subjects; personalities and 

cles of general interest, 300-800; short illustrated eniees 4 

women’s and children’s pages; poems. Kenneth D. Rhone. 2c 

for articles, photos, $3, poems, $1, Acc 

Horn Book, 248 Boylston St., Boston 16, Mass. i Articles 
juvenile authors and illustrators. Jennie D. Lindquist. 


. Box 1918, Washington 13, Cc. (M-25) 
out-of-door and civilian articles 
Marines, including Marine travel, adventure, 

characters; cartoons. J. A. Donovan, Lt. Col. U.S. i 
Link, General Commission on Chaplains, 122 Maryland 
Ave. NE. Washington 2, D.C. (Bi-M-25) Uses stories ant 
of 800 to 2400 words on subjects of interest to men 
A hospitals; 
os. T. A. 


90 days prior to Pub. 
agazine tiques, The, 40 E. 49th St., New York. (M-65) 
Autharitative articles representing new discovery, or a new point 
of view, or a new opinion, age some aspect of glass, 
china, metalware, etc., 1000-2: Essays; news item; 
3c, Pub.; pan photos, paid for 


rba5 Fifth Ave., New York. (M-25) Fillers 
reher St. John. 5c. Acc. 
Pub. Co.), 220 W. 42nd St., New York 18 
Adventure fiction, articles, to 2500. $50-$100, Pub. (No late 


report.) 

Man to Man (Volitant Pub. Corp.), 105 E. 35th St., New 
York 16. (M-25) articles, sports, first-person adventure: 
short-short "pease Limit 3000. W. W. Scott. 2c, Pub. (No 


Corps Schools, Box 1lvo, 

litary, Marine Corps, 

with on 

—, warfare. Major James A. Pounds, S.M.C. 2-32, 


Masses & way, New York 3. (M-35) 

Political 
criticisms, 5000; 
quality poetry; Marxist Semen Sillen. $5 prin‘- 
ed page. (No late report 

Menorah Journal, The, 20 E. 69th St., New York 21. (Q-$1.50) 
Jewish short stories, sketches, one-act plays, essays, poetry. 
Henry Hurwitz. ib. 

Motor News, Detroit 26. (M-25) Outdoor 
oo travel articles. Photos. William J. Trepagnier. $25- 

cc 


tion, The, 20 Vesey St., New York 7. (W-20) Articles on 

\ "literature, economics’ up to 2400; poetry. Freda Kircl- 

2c, 50c line for poetry, Pub. 

17 Murray St., New York 7. (W-10) Short 
factual material suitable for an ub'i- 
cation, including humor and satires, short verses of social or 
political satire; political, econcmic, civil liberties or human news 
‘or inclusion in weekly news roundup; news photos along above 
lines. Cedric Belfrage. 2c-3c, 

National Guardsman, The, Stewart Bldg., 400 6th St., N.W., 
Washington 1. Stories 750-2000 with appeal to all-male group, 
ages 17-35; sports and military articles, 500-3000; cartoons. 
Allan G. Crist. 3c, Pub. 

National Jewish Monthly, The, 1003 K St., N. W., Washing- 
= D. C. (M-15) Short tories, articles, essays, Jewish interest 

000-3000. Edward E. Grusd. ic to 2c, b. 

New Mexico Magazine, Santa Fe, N. M. (M-25) Illustrated 
articles on New oe 1500. George Fitzpatrick. $10 to $15 per 
article, Pub. Verse payment. 

Republic, 40° E. 49th St., New York 17. (W-20) Articles 
to 2000 on current political and social subjects; no — or 
verse; preferable to query. Michael Straight. Pay 

. 42nd St., New York 17. (M- 25). Articies. 2000. 

; verse; ‘Alters: Jewish interest. lc, Pub. 
ere Boston 15, Mass. (M- 
es and stories (not fiction) 


Brooklyn 17, N. ¥. ( 
fessional type articles on naval subjects, of interest to enlisted 
personnel; authentic articles on naval subjects, 2000-4000; action 
naval short stories; photos; humorous and fact essays wit! 
naval slant. $-1c, Pub. No payment for verse. 
Pathfinder News Magazine, 132 3 M St., N.W., Washington 5 
(EOW-15) Address epigrams, jokes, topical verse to Bypaths 


READ 
MAKING IT FUNNY 


by Harry William Pyle, a selling gagwriter. 
Its seven thousand words on humor and one 
hundred and eleven pointed paragraphs should 
help a writer put humor into his work. Send 
one dollar for your copy to 

HARRY W. PYLE 
Dept. A., 22 No. Angelus St., Memphis, Tenn. 


Beginning Writers: Let us show you HOW 
to get $1 to $20 checks in your daily 
mail doing simple spare time writing. Ex- 
perience unnecessary. Details FREE. 
XPERIENCE A. A. HERWELL 
NECESSARY Cleveland 3, Ohio 


July, 1951 


WRITERS! 


Do you want to sell or do you want to col- 
lect rejection slips? !f you want to be con- 
vinced of our a to sell, as hundreds of 
others have, send us now your STORY, 
NOVEL or ARTICLE. Our personal, effi- 
cient services, in the heart of the publish- 
ing center, have been praised for 16 years. 
To make it possible for you to try our 
services, we have reduced our fees. 
Send $2.50, minimum, with each 
script up to 3,000 words—and add 
75¢ more for each additional M, if 
longer. Because of publishers’ de- 
mands for novels, we are compelled 
to make another concession. Send 
$4 with each novel and receive 
prompt sale or honest report. Com- 
mission: 10%. 
Return postage should accompany MS. Fees 
dropped after two sales—and no fees for 
established writers. 


MANUSCRIPT BUREAU 


154 Nassou Street — Tribune Bldg. 
‘ New York 38, N. Y. 


MONEY! 


Write for Television 
and earn BIG MONEY! 


LET US SEND YOU A 50-PAGE 
PROFESSIONAL TV SCRIPT 
which you can use as a model! 
PLUS 


Instructions for TV writing and 
big market list including 
ALL TV STATIONS IN THE U.S. 
Clip coupon NOW and send with 
Five Dollars to: 


TELEFACTS 


Box 1155 
Studio City, Calif. 


Enclosed find $5 for which send me 
script, instructions and market list. 


NAME 
ADDRESS 


| 
| 
| | 
| 
CITY 
7 


editor; cartoons to Art editor. Donald 8S. McNeil, 


& Places, 3333 
control ed) Short, human-interest, 
pictori: 


jan 
Juvenile storien, 
Acc. 


Profitable Hobbies, 24th & Surlington, Kansas City 16, 
(M-25) Original how-to-do-it articles built around hobby 
perience of a specific person; features demonstrating the fi- 
nancial possibilities of hobbies; stories built around 
hobbyists, to 3000; cartoons. Fact items. T. M. O'Leary. 


Promenade, 40 49th & New York 17. (M to guests of 


Burton D. Loken. 1c: photos, 


$7.50, Acc 
Today, 535 5th Ave., New York 17. (Every 2 ——— 
Articles, news items, photos. Allen F. Chellas. Fair rate, 


malist, U. of So. Calif., Los Angeles 7, Calif. 


Philosophical, literary and religious articles of scholarly nature. 
Small amount of verse. Dr. Ralph T. Flewelling. Small rate, 


ib. 
Physical Culture, 220 E. 42nd St., New York 17. (Bi-M-25) 
Limited market for mag > 1000 on health and physical 


Bernarr Macfad 


Pub. 

Presbyterian Life, 321 "ath "St., Philadelphia 6. (Bi-M-20, 
Human interest news, reports, and feature articles, 200-1500, on 

te business, politics, community service, 
500-700, for ages 4-8. Robert J. Cadigan . 2c, 


Mng. Ed. 
No. Racine Ave., Chicago 13. (M-Free- 


le-and-place articles, 80°, 


cles = poet subjects, profiles, preferred length 1200. Arthur 


t- , New York 17. Articles stress- 
ing principles of success stories of living le. 
singly or grouped. Douglas Lurton. Good rates, Acc. (Pu ed 
occasionally; 

Sunshine Magazine, The House of ee, Litehfield, Tl. 
(M-15) Constructive, wholesome short stories 1500. Henry 


F. Henrichs. Acc., based on merit rather than number of 


pense (Farrell Pub. Corp.), 420 Lexington Ave., New York 
17. Stories must have powerful suspense theme; shorts 2000- 
4000; novelettes to 8000. 2-5c, Acc. (Also uses suspense novels 
for separate 35-cent book publication.) 
Svrvey, The, 112 E. 19th St., New York 3. | — 
to 3500 in the - sepa of social welfare; rarely ve No fiction 


Modest rates, Pub. 

Swing, W Broadcasting Co., 1121 Scarritt Bldg., Kansas 
City 7 Mo. (Bi-M-25) Articles, 800-1800, on science, knowledge, 
medicine, PR oy biography, hobbies, travel, culture, success 
occult, ete.; stories, 800-1800; cartoons; fillers, 100-700; quizzes, 
jokes. $10- $15 for feature material, le for aoe Acc 

These Times, Box 59, Nashville, Tenn. (M-25) Inspirational 


13 smart New York and Washington hotels) Buys an occasional 
sophisticated short story to'l 500; short, verse; arti- 
cles. Clarissa M. deVillers. Tanto rates, Pub. 


uote, P. O. Box 611, Indianapolis 6, Ind. Original anecdotes 
to 150 words for use of public speakers. Lucy Hittle Jackson 
Varying payment according to quality, Acc. 

Rayburn’s Ozark Guide, Eureka Springs, Ark. (Q-50) Short 
features, verse, photos with Ozark slant. Otto Ernest 
Rayburn. Payment by arrangement. 

Rosicrucian Magazine, The, Oceanside, Calif. (M) Articles on 
occultism, mysticism, art, science, nutrition, astrology, in accord 
with the Rosicrucian philosophy 
1500-2500. $3-$15, 


Norman Cousins. Fair rates, Pub. 


cartoons. 
Southwest Review, Southern Methodist yy oe Dallas 
- (Q- 30) Quality stories to 3000; cles 
world poetry. Allen Maxwell. 
for prose, $5 poems, Pub. 

Spectator, ‘yuay Bidg., 3323 Michigan Bivd., Chicago 16. 
(Not a free-lance market.) 


Afield, 401 3 Ave., So., Minn lis, Minn. 
ction 3000 
stories, articles, features, to 3000; 


arrangem 
, 340 E. sith 8t., New “york 22. (M-10) Short-short arti- 


; short stories along same lines, 


Saterday Review of Literature, 25 W. 45th St., New York 
(W-20) Articles, essays, 1500-3000, verse, fact-items, on 
ature, music, documentary films, stage, screen, world affairs 


to 3000 on regional, 


words, related to field sports; 


ARE YOU LOOKING 


fora 


PUBLISHER? 


The basic policy of this firm is to en- 
courage new, unknown writers. If you 
are looking for a publisher, Vantage 
Press has an attractive plan whereby 

your book can be published, promoted 
uae distributed on a professional basis. 
If you would like more information, 
lease write for Free Booklet BB. 


VANTAGE PRESS, INC. 


330 w. 41st St. 


New York 18 


rs icles 600-800 and 1800-2000; verse on similar 
themes; short stories; fillers; cartoons; photos. R. E. Finney, 
Jr. lc, Acc.; verse up 

This Day, 3558 8. Jefferson St., St. Louis 18. ey oe 
stories, novelettes, serials, articles, ful : of human 
home affairs; short ‘‘reader editorials’; fillers, jokes" 
grams; verse; cartoons; photos. Henry Rische. lc up, Acc. 
Reports in 2 months. 

Tic, P. O. Box 350, Albany 1, New York. Articles for dentists 
on dental or dental related themes, 800-2400; short-short fiction 
of the same type, 750 to 1000; gg photographs and other 
illustrations, individual or series, morous verse to 60 lines. 
Payment to $75 for unusual, top- fight articles; — Samar 
through individual negotiation with each contributor, 

Townsend National Weekly, 6875 Broadway, 
Articles and news on social security, taxes, aid to aged, to 


“SPLENDID!” Says Leading New York 
Publisher of Tooker Assignment 


Two of My Ghosted Books 
Have Sold Over 10,000 Copies 


Now A COMPLETE SERVICE 


Outstanding Ghosting; Competent, Sym- 
pathetic Revision; Creative Criticism; Sales 
Offer in Cooperation with New York Agents. 

More than Twenty Years’ Experience as 
Magazine editor, successful free lance, critic 
and publisher. Author of “The Day of the 
Brown Horde” and numerous other books, 
short stories, articles, own and collaborative. 

Consideration Reading $1.00 each for short 
stories. Covers sales offer if salable, brief cri- 
ticism, or suggestion of further work, separ- 
ate fee to be arranged. Books $5. 

My technical books “Writing for a Living” (cloth } 
207 pages) $2.50; “How to Publish Profitably’ 
(paper) Shitoe “Atomic Short Story Technique’ 


(paper) $ 
RICHARD TOOKER 
P.O. Box 148 Phoenix, Ariz. 


FROM THE TOP OF THE WORLD 
YES, THAT’S WHERE I’M SITTING SINCE MY NOVEL 


THE DEVIL'S HANDMAIDENS 


came off the press. And why not? It just won the best-novel award of the National League 
of American Pen women. Dr. Preston Bradley, minister of the largest church in the world, 
says: “Your Devil’s Handmaidens is wonderful.” You doubtless already are familiar with 
my writers’ coaching and six texts, but why not come to my 


WRITERS’ COLONY IN N.H. 


and let me try to help you get into such an effervescent state over your writing? Tuition 
includes private instruction, room, meals. 


Contoocook 


Autographed copies of novel, $3.50. 
MILDRED I. REID 


New Hampshire 


Author & Journalist 


| 
$5, Acc. 
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CHRISTMAS 
will your book be Published 7 


Christmas may seem distant in July but in the publishing 
world books are now being designed and printed for sale in 
that exceptionally active book buying period. If you want to 
have your book published and on sale this December, write 
immediately as there are still a few openings (especially for 
novels, verse and more specialized subjects) on our varied 
Christmas list. If contractual arrangements are completed 
prior to September first, you have our guarantee that your 
book will benefit by our streamlined scheduling and expert 
staff handling — it will be on sale before Christmas. 
PAGEANT PRESS is the only firm able to make this offer. 

As writers and readers the world over are aware, 
PAGEANT PRESS books are of outstanding merit—our 
designers and typographers aptly capture the theme of your 
book and the jacket rendition is both beautiful and ap- 
propriate. An energetic sales and promotion staff cover 
bookstores, newspapers, radio and television networks in 
48 states as well as abroad. 

If you believe your book has merit and would interest 
readers we would like to read it. Our exceedingly high 
royalty (about four times contract recommendations of the 
Author’s League of America) makes it possible for you to 
recover the low subsidy required on the first edition only 
and even to make a profit on the sale of often as few as 
seven hundred copies. All subsequent editions are paid for 
by PAGEANT PRESS but you continue to receive an 
increased royalty. 

Give your book the chance it deserves to attract readers 
and reviewers. Especially, if you are interested in _pre- 
Christmas publication, write today for a copy of free booklet 
A-7 which will give additional details of this publishing 
offer. 


PAGEANT PRESS 


475 FIFTH AVENUE, NEW YORK 17, N. Y. 


July, 1951 
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MANUSCRIPTS TYPED 
Promptly, efficiently on good quality Bond. Minor 
corrections if desired. Carbon copy, extra first and 
last pages. Mailed flat. 50c per thousand words. 
Book length novels given special consideration. 

JOHN C. GIBBS 
Union City, Tennessee 


EASIEST WAY TO MAKE $1 to $10 DAILY 
WRITING 
The New 1951 Revized Course 


cles, household hints, ete ‘Special sections for sports- 
men, housewives, humorists, etc. Contains samples cf 
published fillers. Complete with latest list of over 
150 filler markets and rates. Included, a month of 
heip op ap to 1500 words of Ay" — items if you 
order mw Return this ad and 00 today! 


WILL HEIDEMAN 


Dept. A New Uim, Minnesoto 


WRITING FOR THE JUVENILES 


is easy, profitable and pleasant. The 
market open to beginning writers, and the oh 
one where you can EARN AS YOU LEARN 
One of my graduates sells more than $100 
worth of stories and articles monthly. My spe- 
cial course of instruction in WRITING FOR 
THE JUVENILE MAGAZINES teaches every- 
_ thing it is necessary to — Write for terms. 
Mention Author & Journa 
MAITLAND LEROY OSBORNE 
23-A Green St. Wollaston 70, Mass. 


LAND EDITORS’ CHECKS 


Be guided by on ADAMS CHART 
$ a mariner needs a compass, or a pilot a preci- 
instrument, so a writer needs a chart hased on 
NCTIONAL TECHNIQUE. 
You wouldn’t thirk of baking a cake without a 
dl to give structure and form to it. You wouldn't 
k of cutting out a dress without a pattern. A 
carpenter uses a blue print to build a house. How 
mitch more necessary it is that you have a CHART 
=. forms an adequate mold, pattern, or blueprint 
into which you cast your effort at story construction. 
Were you to break down published stories into 
ir component elements, you would find that each 
had been cast into a segmented mold and that 
ingredient was present. 
erin y, un ADAMS CHART maps out the way 
into the minute intricacies of story structure. Each 
step is detailed for you. The CHART may be used 
for any story of purpose you wish to write, be it 
nm story or character stcry. 
ITING THIS WAY BECOMES A PLEASURE 
WITH AN INCOME 
A post card will bring you full information. 


MARIE ADAMS 


480 Blair Ave., St. Paul 3, Minnesote 


to —, pense: ey No fiction. Buying little at pres- 
e B. 
"Terminal “Tower, Cleve'and 1, O. (M-10) 
Articles on railroad subjects 500-1500; ~ ‘ipngad fillers; jokes; 
cartoons. Ted O'Meara. 3c, Acc. (Query 

Trailer Life (Trailer Coach Association), 5107 W. 6th St., Los 
Angeles 5. (M-15) Articles and fiction, 500-1500; serials, 3- part; 
3 toward trailer life and travel, or outdoor subjects of 
interest to trailer owners; cartoons, news items, photos, fille’s, 
profiles, similarly sianted. Stress family angle and advantages 
of trailer for luxury vaaction. Semi-technical articles to zive 
trailer pvb'ic know-how on handling trailers. Doris Woodward. 
le up; ieeay photos, $2.50, Pub. 

Trail-R-News, 534 W. Colorado St., 1551, Glendale, 
(M-10) Travel articles to 1 jally those built 
trailereoach life. Jean Jacques. le up, Pub. 

Trailways Magazine, 108 No. State’ St., Chicago 3. (Q-25) 
Articies, 1500-2000, on locations in U.S. served by National 
Trailways Bus System, with a photos. F. H. MclIn 
Up to $50 for articles, Acc.; photos $5, Pub.; 4x5 color trans- 


parencies for cover, $100, Pub. 
New York 19. (M-35) What to *o 
in—anyw 
2000-3500, with 2500 preferred. 


y Acc 
urf an nd Sport Digest, Baltimore 12, Md. (M-35' 
Short stories 3500-5000 with ng background. Articles 2500- 
4500 on racing. biographies of Saas people, methods of system 
play, personal experiences at the races. a. (kodachrome 
cover and photos of thoroughbred racing, : crossword puz- 
lc, Pub. aie $3-$6; puzzles, $5 
729, New Haven 7, Conn. 
on current literary, scientific, art subjects 4000- 
Quality short stories; poetry. David M. Potter; Paul Pickre! 
Good rates, Pub. 


Dublin, N. H. (M-25) Short fiction, articles, to 2000; 
verse, fillers, cartoons, photos. New England subjects; no place 
limitation for fiction or verse. Richard Merrifield. 1c-2c; 
line, verse; Pub 

r Mind—Psychology Digest, 103 Park Ave., New York 17. 
Bi-M-35) subject-matter, 1-200; 
poetry with psychological slant. 

uhn, Mng. Ed. Iic-2c, Ace. 


WOMEN’S AND HOME MAGAZINES 
an Baby, Inc., 180 Riverside Drive, New York 24. (M- 
For expectant mothers and mothers of babies under one 
year o'd. Uses in every issue an article by physician and other 
articles not over ord: No fiction. 
with verse.) 
American me, 
Practica! articles with human interest illustrations pertaining to 
bome, interior decorating, building, gardening, food, homecraf's 
to 2000. Mrs. Jean Austin. Varying rates, Acc. 
Baby Post, 253 Main St., Huntington, L. I., N. Y¥. (M-25) 
Authoritative articles, bal features, and 
particular field. 


y Tal Madison Ave., New York 16. 
any mother-father-baby, 500-1000; fillers; verse. Ruth New- 
an 


burn A 
Baby Time (Alford Baby Group, Inc.)}, 424 Madison Ave., New 
York 17. (M-25) Articles and stories 500-750 of interest to new 
and expectant mothers; verse; photos. Dorcthy Ashton. $5 per 
article, Acc. (Similar requirements for Modern Baby and To- 
day’s Baby published by the same firm.) 
Gardens, 1716 Locust St., Des Moines 3 
. (M-25) Practical how-to-do articles on home, 
en and women. 


and shorts, $5, 


500, Acc. 
527 Sth Ave., a. York 17. (Q) Articles, 
5 fashions, furnishings and home decoration, 
od 4 interest to brides; verse. Helen E. Murphy. Varying 
ra’ ce. 

Ca:ifornian, The, 1020 S. Main St., Los Angeles 15. (M-35) 
Articles pertaining to California, all t; of fillers; _— 
J. sherenpo. Varying rates, Acc. ( recent report.) 

Canadian Home Journai, 73 Richmond St. W. Toronto, Ont. 
women, 2500. Good rates, 

Canadian Homes & Sober’ (Maclean-Hunter Pub. Co.), 481 
University Ave., Toronto, Canada. (M-25) Illustrated how-t- 
articles to 1000. $25-$50; $3-$5 per illustration, Acc. Address 


inquiries: J. McKinl 
Charm Siegen (S & S), 575 Madison Ave., New York 22. 


FORREST CARDELL 


WRITERS! Don’t guess—don’t waste your 
time and money, but let me sell your 
story, novel or article as | have done for 
my satisfied writers. My professional 
help and my daily trips to New York 
editors have made convincing sales. 
Let me prove to you what | can do. My terms 
are reasonable. 
Commission: 10%. Fees: on script up 

5,000 words and 50c M thereafter. 
Reasonable terms on cies Return postage 
with each script please. | need stories and 
articles with any theme. 

FORREST CARDELL 
Literary Agent and Consultant 

84-46 Jamaica Ave., Woodhaven N Y 21 


Author & Journalist 


: No long training or professional style and plotting H ; 
: technique is needed. You may write that which will i 
: sell the day you first study the course. Shows how + 
| 
af 
al 
| 
| little poetry Uses general interest articles for the family 
By Copious use of photos. Cartoons. Anecdotes 
¥ 
| 4 
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(M-25) Articles and short stories of interest to Ppa who 
work, 1500-5000. Eleanor Pollock. Varying rates, 

Chatelaine (Maclean), 481 University Ave., Torento, Canada. 
(M-15) Short stories and serials; love, married-life, parental 
roblems, yy adventure, 3500-5000. Articles, Canadian 


terest, to 2000, Acc 
Child Study, 132 E. 74th St., New York on 
ae development, psychology, family relations, Frances 


Imann. 

Christian Home, The, 810 Broadway, Nashville, Tenn. 
Artic'es 1000-2000 on family relationships, child guidance; 
jes 2500 interest to parents and teen-agers; 
photos of fam ‘amily groups. Joy less. Acc. 

Parent, 1222 Mu:berry Kignland, Ill. (M) Arti- 

ort stories to 2500 with Christian home life and 
Christian child training themes; fillers; cartoons; photos. M. 
Simon. $2.50 1000 words, Acc. 

Everywoman’s Magazine, 1€ E. 40th St., New York 19. (M-5) 
Quality and formula stories; humor or helpful articles with 
subjective slant to 4000; rt humor for “That Man Is Here’ 
department; features on women characters. 
Helen E. Greenwood. Fair rates, 

Family Circle Magazine, 25 W. doth St., New York 19. (M) 
Heavily departmental ized, almost Stalf-written. Specia: 
(M-20) 


R. R. cot 
Ind. 
subjects 


. Jefferson, 
stories, 1000-2000, on family 
Star, = St. James St., W., Mon- 
romance, adven- 
family audience. Gurdon 
cc. 
7 M .. 45th St., New York 17. (M-25) 


photo- 
G s Chronicle, ‘432 4th Ave., New Yok 
16. Garden experience accurately, 200-500; 1000 
longer features with charts and illustrations. lc, Acc 

Glamour (Conde Nast), 420 Lexington Ave. New York 17. 
(M-25) Articles of interest to young business women, to 150); 
no fiction or poetry. Elizabeth Penrose. $50-$200, Acc 

ood 57th St. and Ave., New 


g (Iearst), 
York 19 (M-35) Short stories up short articles 
verse. Herbert . Mayes ent 


"s 5 Mad 
Distinguished short stories only; 
Prefers articles in outline form. Mary Louise Aswell, Lit. 


Ou Co., P. O. Boz 
Articles on homemaking, 


Ta Acc. 
Hearth and Home, Skelgas Div., 
Kansas ) 


rd. 2c; or $15 for oe with photos, $25 
for double page with photos, Pub. 

Holland's, The Magazine of the South, Dallas 2, Tex. (M-15) 
Success stories on jsome building and remodeling, interior deco- 
ration, gardening, community improvement in states in the 
South and Southwest. Authoritative how-to articles on home 
building prob’ems and on child care and training. 3c up; $5 up 
for photos, Acc. $75 up f eo transparencies for cover, Acc. 

Home Desirable, The. 836 S. Michigan Ave., Chicago. Not in 
market for free-lance material. 

Home Life, 16) = Ave., N., Nashville 3, Tenn. (M-15) —— 

eature articles of interest to home 
Christian viewpoint, 750-800; sho poems 
human interest, and beauty, occasional photos; 
rtoons, and cartoon ideas. Joe W. Burton. 2/30 


Acc. 

and Garden (Conde Nast), 420 Lexington Ave., 
York. 17. (M-50) Home decoration, gardening, landscaping, build. 
ing and remodeling, un sual and architectural artic.¢s. 
Albert Kornfeld. 1500-2000. Good Acc. 

House Beautiful (Hearst), 572 Madison Ave., New York. (M- 
50) Articles on — remodeling, decorating, gardening, en- 
tertaining, cookin house maintenance, home furnishing, etc.. 
a — — photos; fillers. Largely staff-written. Elizabeth 

orden ab 

Household, 912 Kansas Ave., Topeka, Kans. (M-15) Practical, 
descriptive, human interest. “articles ‘on 
remodeling, furnishing, unusual rojec 
family relations. Four-color and black-and-white. "photographic 

4,000-6,000 words) per issue. Verse, preferably short 
Nelson Antrim Crawiord. Up to $300 for length 
articles; verse $1 @ line; Acc. 

Independent Woman, 1819 Broadway, New York 23. (M-15) 
Official cvaitaniion of the National Federation of Business and 
Profess Women's msiders only articles having 

terest or impo: women who earn their own 
‘opportunities yr and ‘Senlormmans of women in new 
fields, achievements of women in community service, current 
national and international issues, economic, social and political; 
treated —_ point of view of the woman who works. Also 

Verse; photos; art 
Prances Maule. $10 to $35, 


les Home Journal (Curtis), Sa., hia 
5. (M-25) Articles 2000-5000; short stories 4000-7500; als 
50-70,000; novelettes 20-40,000; short lyric verse; fillers, eartoond® 
Bruce Gould, Beatrice Blackmar Gould. rst-class rates, Acc 
Life Today, 444 Madison Ave., New York 22. (Bi-M-25) Prac- 
tical, inspirational articles, 500-' 2000, on marriage, love, divorce, 
tamtiy" "iife in U. S., community problems. Sara Judson. 2c, 


special 
livings; 


work 


AUTHOR'S EDITIONS 


Have your poems, ag etc., privately printed in 
attractive book form easonable prices for small, 
fine editions. 

for further particulors write 


CECIL L. ANDERSON 
11032 MeVine Ave. Sunland, Calif. 


A BIG FIELD 
A WELL-PAYING FIELD 
AN INTERESTING FIELD 


Have you tried writing for the comic 
books? My 24-page booklet, Fundamentals 
of Comic Script Writing ($1.00), will help 
you get started. Over 15,000 words on the 
techniques used in the comic book field— 
Plus — sample Story Synopsis and Panel 
Script Page as submitted to a CB market. 


CRITICISM SERVICES 


Story Synopses or Panel Scripts—$1.00 per 
page, or part thereof, with free marketing 
acvice. 


EARLE C. BERGMAN 


Writer, Teacher, Critic 
1255 North Gordon St Hollywood 38, Calif. 


“The future belongs to those who prepare 
for it now.’ 


MAREN ELWOOD 


Author's representative, literary collabora- 
tor, Author of the current non-fiction best 
seller, CHARACTERS MAKE YOUR STORY 
(Houghton Mifflin) Book-of-the-Month Club 
recommerdation; WRITE THE SHORT 
SHORT (The Writers, Inc.) and her latest 
book, 111 DON’TS FOR WRITERS, pub- 
lished by Gehrett-Truett Hall. 


Professional 
Training 
For Writers 


Writing 
Prob. of the Prof. Writer 
Mystery & Detective 
Article & Feature 
Advertising 
News; 
Publicity 
Juvenile 
Screen 
(Approved for Veterans; 

also non-quote Foreign Students) 

Established 1923 


Study by mail. Studio lectures. Individual 
manuscript criticism . . . Personal, directed 
writing. For information write: 


MAREN ELWOOD, Agent 
4949 Hollywood Blvd. Hollywood 27, Californie 


Articles, 500-1500; short 
F. A. Fink. 1c-2c, Pub, 
4 Family Herald & Wee 
treal, Que., Canada ( 
; ture, mystery, etc., fo 
Green, Fiction Ed. $70, 
Flower Grower, The, 
erial. 
Ed 
Gi 
4 
Fiction 7 
Radio 
English 
Journalism 
How to Study 
Public Speakin : 
| 
| 
it 
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Living for Young Homemakers (S & 8S), 575 Madison Ave. 
New York 22. (Mw) Small market for short articles, 1000-1500, on 
how-to-ao in home, etc., sometimes 


Acc. 
, 575 Madison Ave., 
35) Short stories and articles of interest to young women, ae 
18-30, 2500-3500. Cyrilly Abels. Acc. 

Marriage Magazine, 227 E. 44th St., mS bl 17. Persons! 
experience articles backed by research. E. Lurton. 
rates, 
yfair (Macl Ave., Toronto, Canada. (M- 
25)" ‘Articles of ae interest ‘on fashion, society, the arts, 

; fillers; photos. 2c, Acc. 
fall’s (McCall), 230 Park Ave., New York. (M-25) Serials, 
complete novels, 20-25,000; Novelettes, shori 
short’ shorts; articles Otis’ L. ese. Firs:- 

cc. 

eediecraft-Knitting, 247 Park Ave., New York 17. 
all phases of needle- 
to assignment or nature 


Winona, Minn. (M-5* 


thers Home Life, 179 E. 2nd St., 


NEED WE SAY MORE? 


A client writes:* “You are the first agent—who 
ever did anything constructive for me. All others 
went off on a tangent with beautiful theories, none 
of which were practical.” *(mame on request) 
Novels — Short Stories — Articles — syed 
ond ys read by 
wey prod 
REPRESENTATION 
Reading fees: = 00 - to 5000 words; over 5000 
and up to 10,000 per thousand; 10,000 to 
40,000, full length novels & plays, $10.00. 
Manuscripts typed, 20c per page. Return postage 
with each ms. please. Send for FREE BOOKLET, 
o The New Writer.” 


NEW YORK LITERARY AGENCY 


910 Riverside Drive New York 32, N. Y. 


Hou To Write 
Television 


by 
Eric Heath 
eith McLeod, Director, Red Skelton pro- 


ams, says: “Every writer should study 
Heath’s book. Television will affect 
| writers.” 
RDER NOW! ONLY $1.50 
Hollywood Story Laboratory 
1214 N. Fairfax Ave. 
Hollywood 46, Calif. 


NON-PROFESSIONAL WRITERS 


whose stories are not selling 

need editorial revision of their 

scripts. Twenty years’ editorial 
mB experience qualifies me to give 
mexpert assistance with short 

stories and novels. | am helping 
m other writers make scles—! can 
mB help YOU make sales! 


EXTREMELY MODERATE RATES 
FREE READING AND REPORT 
on one short story if you men- 
tion Author & Journalist. Special 
courses in Writing Short Stories 
—Writing for the Juvenile Mag- 
azines—and Writing Articles. 


MAITLAND LEROY OSBORNE 


LITERARY CONSULTANT 
23-A Green Strect Wollaston 70, 


Articles, 300-500; 4 stories 2500-2700; short verse. Dorothy 


Leicht. Fair rates. 
My Baby (Shaw Pub., Inc.), 53 E. 34th St., New — = 
25) Articles to 2000 end pict stories on child 
infants to four years; suitable fiction 1500- 2000. 
National Parent-Teacher, The, 600 S. Michigan Bivd., Chicago 
5. (M-15) Scientifically accurate, but informally written, illus- 
trated articles on rearing and education of children, to 1 
verse, 16-20 lines; photos. Eva H. Grant. 1'gc; photos $1-$6, 


ce, 

Parents’ Magazine, 52 Vanderbilt Se. New York 17. (M-25) 
Articles on child care, feeding the fami!r 
with menus 1800-2509. Clara Savage 
Littledale. Up to $100 > for” articles, Acc.; shorts on childhood 
and teen-age problems $2.50 Pub. 

Popular Gardening, 141 E. 44tn rs New York 17. (Bi-M-50; 
M in 1951) Practical gardening articles, successful ni 
young home owners, 1000, with photos. Paul F. 

Sunset (Lane Pub. Co.), 576 Sacramento st., 

. (M-20) Largely staff-written. Purchases f 
contributors only. Western travel, 
western crafts, how-to-do-it articles. Query. Walter L. 


Today's Woman (Fawcett), 67 W. —_, New York 18. (M-25) 
Fiction and facts of interest to the ife 20-35 years 
of age. Articles 3000 or less; fletion. 1000-7000. Geraldine 
Rhoads, Ed.; Harold Baron, Non-fiction Ed.; Eleanor Stierhem, 
Fiction Ed Excellent rates, 

Vogue, incorporating Vanity Fatr Nast), 420 

17. (2M-50) Articles of interest 


Ave., New York 
1500-2000; photos. No poetry, no fiction. Jessica fH te 


set rates, Acc. 

Western Family, 1300 N. Wilton Pl., Hollywood 28. 

All types of light, romantic fiction to 2500; short and 
well-illustrated how-to-do-it ee of interest to the home: 
maker, to 1000; two-part serials; verse; fillers; cartoons. 
Jones. 3c, Acc. Buys all rights. (Overbought on verse, tillers, 


cartoons.) 
1213 H St., Sacramento 3, Calif. Chief 
need is for 50-60 word how-to-do-it fillers og house- 
wife; tie material th items Sea- 
sonal items needed. lc up, $3 for photos, 

Woman, The, 420 Lexington Ave., New Tork v7. (M-25) Sound, 
informative fact articles, 2000, of interest to women, with 
illustrative anecdotes, preferably written in ne style. 
Theodore Irwin, Ed. Dir.; Madalynne Reuter, Ex. Good 


New York 18. (M-5) Serious 
jrati 


se’ 
Home (Crowell-collier), th 
New York 19. (M-10) Women’s and household interest. 
2500-6000; short stories to 7,000; novelettes 15,000; 
to 25,000; serials to 60,000. Wm. A. A Birnie, Ed.; Elliott 
Schryver, Fict. Ed. First-class rates, 

Woman’s Life, 227 E. 44th St. New York 17. (Q-25) A 
panion publication to Your Life and Your Personality, helpful, 
entertaining articles, 400-2500, on all phases of a woman’s life 

uglas Lurton. Good rates, Acc. 


OR “PULP” MAGAZINES 
NERAL ADVENTURE 


gazine (Popular), 205 E. St., New Yore 

Distinctive adventure stories, novelettes, 

stories. Action ballads, 50c per line. Ejler Jakobsson. 


(McCall), — Park Ave., New York 17. (M-25) 
humor, and adventure short stories, novelettes; book 
novels. ' Articles. Masculine slant. Donald Kennicott. 


ce. 
(Fiction House), 130 W. 42nd St., New York 
Adventure short stories of the African jungles. 


lc up, Acc. Buying little. 

Short Stories, 9 Rockefeller Plaza, New York 20. (M-25) Ad- 
venture, mystery, action short stories up 6000; novelettes 
fillers ov-000. Dorotny Mcilwraith. rates, 
ce. 


18. (Q-20) 
Jack O'Sullivan. 


DETECTIVE—CRIME—MYSTERY—GANGSTER 

Black Book Detective (Thrilling), 10 E. 40th St., New York 
(Q-20) Uses a 35,000-word lead novel featuring The Black 
written on assignment; several short fast-action — 

r David X. Manners. lc up, 
(Popular), 205 E. 42nd St., ee! York “it. 

(Bi-M-25) Emotional short stories, crime background, up to 
detective- menace novelettes 9000. Michael Mng. 


.; Everett H. Ortner, Ed. Good ra Acc. 

Dime Detective (Popular), 205 E. 42nd St., New York 17. 
hasis on r 

novelettes 10-12,000 


(Bi-M-25) Mystery and action with emp! 
short 1500-4000; 

Magazine (Spivak), 570 Lexington Ave., 
New York 22. (M-35) Stories of detection, and/or crime, 
mystery. No supernatural stories per se, sithough if a 
mate mystery, crime, or detective short story has supernatural 
or horror elements, O.K. Cartoons. No taboos, no angles edi- 
torially. ‘Ellery Queen.’’ $200 up average length original 


short story, $75 
(Columbia. "publications, Inc.-Double 
Action Group), 241 Church St., New York 13. (Q-25) Detective 
ae a stressing plot and characterization. Robt. W. Lowndes. 
ec, Acc. 
Five Detective Novels (Thrilling), 10 E. 40th St., New York 
(Bi-M-25) Novels 10,000-20,000; small market for stories to 


10 E. 40th 8&t., 
mystery stories, 1000-69,000 
Well-written, handied crime prob David Man- 
ners. Good rates, 
G-Men_ Detective Thrilling), 10 E. 40th 8t., York 16 
(Bi-M-20) Glamorous, fast-action G-Men short stories 1000-5099: 
rd G-Man novel by ‘ 
c 


Ts 

New Detective (Popular), z08. 'E. 42nd St., New York 17. (Bi- 

——v action stories to 6500; novelettes to 12,000. 
Tilden. Good rai 


Author & Journalist 


of 
M 
Acc 
rates, Acc 
Woman's Day, 10, W. 4th, St, 
and humorous articles, 1800-2000; 
Po human interest and humorous type fiction, 2500-5000. Mabel H1!! 
i 
ai 
Ad 
17 
fact 
2c, up, Ace. 
K Blue 
Mystery, 
length 
Good rates, 
Jungle Sto: 
i 
4 it 
5000. David X. Manners. 1c, Acc. 
Mass. 
22 | 
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Phantom De The (Thrilling), 10 E. 40th St., New York 
16. tBiM-20) go detective, crime short stories 1000- 
te Book-length novels by arrangement. Charles 8. Strong. 


Acc. 
Popnton Detective ane. 10 E. 40th St., New York 16. 
(Bi-M-20) Hardboiled sexy detective —_ stories, 1000- 
5000; novelettes, — 10,000. David X. Mann lc, Acc. 
g Detecti Stories (Columbia Publications, Inc.), 241 
New York 13. (Q-25) Same as Famous Detective 


es. 
Stories of Sheena, 130 W. 42nd St., New York 18. (Bi-annual- 

25) 2 short stories and 3 novelettes each issue invoiving the 

particular character Sheena. Jack O'Sullivan. 1-2c, Acc. 
Thrilling Detective (Thrilling), . 40th St., New York 16. 

(Bi-M) Action-detective short stori 000-6000; novelettes 7000- 

10,000; novels 15-20,000. it Acc. 

New Yors 


Da rs. lc, 
Detective (Thrilling), 10 E. th St., New York 16. 
(Q- 25) Three published detective novels by well-known writers, 
detective short stories to 5000. David X. Manners. lc up, Acc. 
for shorts; novels by arrangement. 
Two Complete Detective Books (Fiction House), 130 W. 42nd 
St., New York 18. (Bi-M-25) Reprint only. 
WESTERN MALE INTEREST 
Action Stories (Fiction ae, 130 W. 42nd St., New York 
18. (Q-20) Fast stories of the West with good woman interes‘ 
3000-15,000; 1500, on occasion. Not buying at present. Jerome 


Bixby. 1c up, Acc 
zi (Stadium), 350 5th Ave., New York 
its as t Novels and Short 


lc 


Best 
i. Same i 


Book be ye naan 205 E. 42nd St., New York 17. 
(BLeM-25). A few short stories 5000. Western novelettes 10,000; 
novels Western articles to 900. Harry Widmer. 


Magazine = 5th Ave., 
Western novels 20,000. Robert 
ce. 
Western gazine (Popular), 205 E. 42nd St., New 
York 17. (Bi-M-25) Vigorous, human Western short stories 2000 
5000; 1 novels 15,000; emotional interest, 
realistic characterization. t H. Ortner. Good rates, Acc. 
Double Action Western Ine.—Double 
Action Group), 241 Church St., New York 13. (Bi-M-20) Short 
stories 2000-5000; — 15-20,000 (rates by agreement). Robert 
W. Lowndes. 1c 
Exciting Western (Thrilling), 10 E. 40th St., New York 16. 
(Bi-M-20) Western hard-hitting and 
'000-10,000. David X. Man lc 
M-20) Overstocked on novelettes. Uses 

7 “orteutee to 2,000. Stress characterization 

and adult motivation. Robert W. Lowndes. cc. 
Fifteen Western Tales (Popular), 205 E. 42nd ., New York 
(Bi-M-25) Novelettes ‘a? 13,000; shorts, preferably with an 

4000. Harry Widmer. lc up, Acc. 

Novels (rnrilting), 10 E. 40th St., New York 
market for fresh story material. Morris O. 


44 Western (Popular), 205 E. 42nd St., New York 17. (Bi-M- 
25) Western short stories ; movelettes 
Michael Tilden, Mng. Ed.; Everett. H. Ortner, Ed. 

Frontier Stories (Fiction House), 130 W. 42nd St., . Yor 
18. (Q-20) Western historical shost stories 2500-9500; novelettes 
—a -15,000; articles of covered-wagon days. Jack O'Sullivan. 
c up, Acc. 

Giant Western (Thrilling), 10 E. 40th St., New York 16. (Bi- 
M-25) Western stories 1000-50,000. Well written cleverly done 
narratives of the O!d West. Samuel Mines. Good rates, Acc, 

Lariat Story Magazine (Fiction House), 130 W. 42nd St., New 
York 18. (Very irregular publication.) 

Masked Rider Western (Thrilling), 10 E. 40th St., New York 

ord lead novel featuring the 
-word novelette, 
on character and 
interest. lc 
Brand’s Western (New Publications), 205 E. 42nd St. 
New "York 17. (Bi-M-25) Adult, well-written stories of the old 
Frontier with emphasis on characterization. Shorts 1000 .o 
4000; novelettes 8000 to 12,000. Harry Widmer, Ed. Ic up, Ac. 
ew Western (Fictioneers. Inc.), 205 E. 42nd sSt., New Yors 
(Bi-M-25) Colorful Western action stories; rts 
novels and novelettes 8- 000. Michael Tilden, Mng. 
Everett H. Ortner, Ed. lc Acc. 

Northwest (Fiction House). ‘130 W. 42nd St., New York 18. 
(Q-20) Fast moving, action adventure stories of the Northwest. 
Alaska, Yukon, Canada, the Arctic, 4 

fur trapping, gold, silver poeerenel 
Police rtomaniic terest neiplui Loven 
and novelettes., 3-25,000. Jack O'Sullivan, up, Acc. 

Popular Western (Thrilling), 10 E 40th new York 16. 
(Bi-M-25) Magazine rights pu short stories 
to 5000. David xX 

New York 
short stories 


blica 
New (Bi-M-28) Same re- 


us Western. 
The (Thrilling), 40th St.. New York 
Pioneer and 


Acc 
“how York 
colorful ‘of the OW 
Evere' . Ortner. lc up, 


New York 17. 


es 

rm gazine (Popular), 

17. (Bi-M-25) Dramatic, emotional, 
West, heavy girl interest, to 10,000. 


tory Western (Popular), 205 E. 42nd 


action-packed short 

Book-length novel by arrangement. Samuel 

Thrilling Ranch Stories (Thrilling), 10 E. 
16. (Bi-M-25) Action Western short stories to " 
8000-10,000, novels 20,000; masculine, girl interest. Fanny Ells. 


worth. lc = Ace, 
Thrilling E. New York 16. 
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FRIENDLY, EXPERT HELP 
What every writer needs. 25 years satisfactory ser- 
vice; worldwide clientele. Modern methods. Editing, 
revising, rewriting, ghosting, instruction; books, stor- 
ies, speeches, articles, poems, fiction, non-fiction, 
textbooks. Each properly typed when ready. Free 
carbon. $1.25 to $1.75 a thousand word average. 
Minimum $6.50. 
IRMA A. GWIN 
(San Francisco 1918-1943) 
2140 Empire St., Stockton 5, California 


WRITE CARTOON IDEAS! 


GAG WRITERS — CARTOONISTS 
Send For Our Free Book. Cash In On This 
Million Dollar Gag Business Now! Not To- 
Morrow — To-Day. 

Don Ulsh. Cartoon Agency 
| 123-35 82nd Rd. Kew Gardens 15, N. Y. 


GHOSTING — REVISION 
By Top Writers-Critics 


We maintain a staff of High-calibre 
Assistants — among best in the literary 
field. 


HOW WE WORK WITH YOU 


We read, criticize (see below) Revise 
all types manuscripts; o've instruction 
On ghosting and heavy revision you al- 
low our writer an extra percentage of 
sales price, in addition to cash fee. We 
engage a “name” writer, thus vastly in- 
creasing prospect of a sale. 


RATES for criticism: 50c per 1000 
words; minimum, $2.50 per ms. Fees 
for other services — revision, ghosting, 
etc.—based on help needed. Please write 
details. Est. in Hollywood 10 years. 


Send for Circular 


H. D. BALLENGER 


1509 Crossroads of the World, 102-A 
Hollywood 28, California. 


\ 
| 
| 
1000-6000; novelettes 7500-10,000. Morris O. Jones. Acc. 
Real Western Stories (Colum | 
tion Group), 241 Church St., 
quirements as Fam 
Rio Kid Western 
16. (Bi-M-20) Boo} 
| 
Acc, 
10 St. 
(Bi-M-25) Dramatic human-interest Western short stories up " : 
to 4000; novelettes 9-11,000. Harry Widmer. ile up, Acc. 3 
28 


LITERARY AGENTS FOR 31 YEARS 
We sell books, short stories, articles, plays, radio 
scripts. Verse also considered. Editing, revision, 
criticism. Beginners welcomed. Personal represen- 
tation for established authors. Write for informa- 
tion and references. 
ANITA DIAMANT 
The WRITERS’ WORKSHOP, Inc. 
280 Madison Ave., at 40th St. New York 16, N.Y. 


YOUR MANUSCRIPT 


Edited for spelling, punctuation, compounding, rear- 
rangement of awkward phrases, etc., and typed on 
good bond with cne carbon. 
$1.00 per thousand words 
Extensive revision and rewriting by arrangement 


R. K. SHIPLEY 
2979 Frankford Avenue Philadelphia 34, Pa. 


A LOW COST PUBLISHING SERVICE 
Authors 


We print, publish and distribute your manuscripts 
in book and pampniet format. Send for Bulletin 6 


THE WILLIAM PREDERICK 
Ine. 
York 1, N. ¥. 


Pamph' 
313 West 35th St. 


SHORT STORY WRITING 


How to write, what to write, and where to sell. Our 
courses in Short-St Writing, Juvenile Writing, 
Article Writing, Versification and others, offer con- 
structive criticism; frank, honest, practical advice: 
real teaching. All courses moderately priced. 
For full particulars write today to: 
Home 


Correspondence School 
Dept. AJ Spring 


THE OLDEST SERVICE 
Established In 1913 


Agnes M. Reeve, Critic and Literary Agent. 
_ Manuscripts criticized, revised, typed, market- 
ed. Special instruction for beginners. Free 
Catalogue on request. Dept. J 

Franklin, Ohio 


PROMPT TYPING SERVICE 


Novels, Stories, Books, Plays, Radio, Poems 
ITO! appreciate and BUY readily manuscripts D 
— “psa: with flawless spelling, punctuation and 


Excellent 20 Ib. bond. Tarbon copy. 50c per 1000 words. 
Reenforced envel and cartons used in shipping. 
NOVELS beaut:fully tailored to present the most inviting 


appeasance 
MARIE ADAMS 


480 Blair Avenue Paul 3, Minnesota 


novelettes Slight girl interest permissibie. 


New York 16. (Bi- 
ubl; novels by 
le up for 


5000; 
Morris O. Jones. cc. 
Triple Western hriline), 10 E. 40th St., 
5000; three 


M) Western short stories 
well-known Western ~- By James Hendryx, Jr. 
shorts, by arrangement for novels, Acc. 


Two Western (Fiction House), 130 W. 42nd oy New York 
18. New MSS. or MSS. which have appeared book form, 
50,000-60,000. Jack O'Sullivan. 

Two Western-Action Books (Fiction we. 130 W. 42nd 8t., 
New York 18 Noveis of Western romance, 40,00- 
60,000. Jack O'Sullivan. 1c, Acc. 

West (Thrilling), 10 E. 40th St., New York 1s. (Bi-M-20) 
Book length novels 25,000; short stories 1000-5000; novelettes 
7500-10, . Morris O. Jones. Ic, 

Western Action (Columbia Publica’ Inc.—Double Action 
Group), 241 Church St., New York. “Q- ‘Q-35) Same requirements 
as Double Action 


rt Stories (Stadium), 350 
Short — 1000-6000; 


20,000. up, 
350 5th Ave., 1. 

(Bi-M-25) Stories 1000-9000 Robert O. Erisman up, 
Western Story Roundup (New Pubtication Popular). 205 
42nd St., New York 17. (Bi-M-25) Novelettes to 10,000; shorts. 
Period stories stressing masculine action, adult slant. Mary 


Gnaedinger. lc up, Acc. 
Zane Gre (M-25) Articics 
short shorts 


Sth Ave.. 
novels to 


Western Magazine, Wisc. 


of the old or timeless West, 40-line max.; short items, 
fillers of the Old West, 100-500; ca: . Vigorous, honest 
authentic fiction, stressing both action and character; colorful 
Old West background; 1860-1900 setting best. Don W: — 


2c up; articles, 2c; verse 50c line; fillers, $3-$10; cartoons, . 
Acc. First serial rights only on stories and articles. 


SPORTS 
All-American Football Magazine (Fiction House), 130 W. 
St., New York 18. (2-year-20) ‘short stories 3-7000; novelettes 
10-16,000; novels 17-25,000. Prefers story with collegiate bach- 
ground; girl ee ae in novels and novelettes. Jack 
Osullivan, lc 

All Sports Publications, Inc.), 241 Church St., 


York 13. (Q-25) types of spo adult motiva 

Short 1500-5000; novelettes 7000-9000. Robert 
. Lowndes. ‘2c, 

Baseball Stories (Fiction House), 130 W. 42nd St., New York 


18. (Twice yearly-20) Shori stories, 3000-7000; novelettes, 8000- 
18,000. All with baseball theme. Jack O'Sullivan. 1%4c up, Acc 
Best Sports Sov Ave., New YOrK 1. (Bi-M-2Z9) 
All lengths to 20,000. bert O. an. le up, Acc. 
Complete Sports (Stadium), 350 5th Ave., New York 1. (Bi- 
M.-25) All lengths to 20,000. bert O. Erisman. ic up, Acc. 
Exciting Baseball (Thrilling), 10 E. 40th St., New York 16. 
(Seasonal-25) James B. Hendryx, Jr. 1c, Acc. 
(inriuuug,, 10 st., New York 16. 
(Ann.-25) 20,000-word lead novel, 10,000-word novelettes; severa. 


PERSONALIZED 
SERVICES PAY OFF 


THE PROOF? During the past few months, my clients have 
sold novels to McGraw-Hill Book Co., Inc., University of 
Denver Press; short stories to Star Weekly magazine, Em- 
pire Magazine, etc., etc. . . 


PERSONALIZED SERVICE—just what does it mean? it 
means that individual, man-to-man contact between stu- 
dent and teacher. it is not form criticisms; not canned 
messages on forms; not skimpy notes along your script 
borders; not a short letter, generalizing on writing form. 
You work, personally, with a writer who is selling now— 
not one who sold back in the lush days of writing. 


YOU get this kind of service from me and it comes to 
you at the regular criticism rate of $1 per M for the first 
10,000 words; 60c per M thereafter. Minimum fee $3.* 
No charge for the second reading if your idea has any 
possibilities. Ghosting and Colaborating rates upon request. 
Consultations by appointment. Return Postage, please! 


*Fees published in in error. 

THE OSBORNE LITERARY SERVICE 

3898 Chase St. Denver 14, Colo. 


— Walle = 
Magazine For Songwriters! 
Vital Tips — Monthly Contest 
Songsharks Exposed! 
THE SONGWRITER’S REVIEW 
Sample 25c $2 per year 
1650-D Broadway, New York 19, N. Y. 


WRITE FOR THE JUVENILES 


Begin at the beginning and end up selling. The most 
comprehensive course of its kind on the market, cov- 
ering every phase of story and article writing for tots 
to teens. (Learn the step-by-step procedure from one 
whose work is appearing currently in juvenile publi- 
cations. Not a “tell how” but a SHOW HOW course. 
Personal criticism included. Write for particulars. 


MARJORIE M. DAVIDSON 
P.O. Box 104 Laceyville, Penna. 


Author & Journalist 


ay 
Western Novels & Shi 
estern Novels 
New York 1. (Bi-M-25 | 
to 2500, short stories to 7500, very occasionally to 10,000; verse 
| 
| 
| 
| 
| 
| 
24 
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WHAT THE EDITORS WANT NOW 


Sag -breaking immediate needs, as indicated by 
arterly survey: National Police Gazette, 
1819 819 Broadway, New York 23, for adventure, true 
detective cases, sports fillers: payment 5 to 10 
cents per word on publication. My Baby, 53 E. 
34th St., New York, is wide open for all needs— 
articles for new and expectant mothers and 
mothers of children to 6 years; material must not 
be too technical or medical, and payment is 2 to 
4 cents per word on publication. 

Florence J. Schetty at Intimate Romances, 295 
Madison Ave., New York 17, has immediate need 
in the me length, 5000-8000 words. Trail- 
er Life, 3107 W. 6th St., Los Angeles 5, needs 
more eastern material for all departments; a list 
of editorial requirements is available for a 
stamped, addressed envelope. 

The fairly new magazine Suspense has a low 
inventory in the fantasy, horror, and adventure 
classifications; Theodore Irwin is editor at 420 
Lexington Ave., New York 17. Park-East, 220 
E. 42nd St., New York, especially needs articles, 
features, picture stories of interest to sophisti- 
cated New Yorkers; A. C. Spectorsky, editor, says 
he is always open to new ideas. 

There is good news that Liberty, 270 Park 
Ave., New York 17, is back in the free-lance mar- 


ket. Stories 800-1800 and picture features are 
wanted, with payment at $35-$50 per page on 
publication. This is a much smaller market than 
the former Liberty. 

Av] — 


Back in the market, also, is Motor News, 139 
Bagley Ave., Detroit 26. Editor William J. Trep- 
agnier pays $35-$75 on acceptance for outdoor 
sports and travel articles; photos are desired. 
Travel and motoring articles are also in immedi- 
ate demand at Westways, 2601 So. Figueroa St., 
Los Angeles 54; these articles must deal with 
some area of the Rocky Mountain or Pacific 
West. Payment is 5 cents per word on accept- 
ance. 

— — 

Hometown—The Rexal Magazine, 8480 Bever- 
ly Blvd., Los Angeles 48, is looking for material 
for its January to June issues, 1952. Theodore 
M. O'Leary at Profitable Hobbies, 24th & Bur- 
lington, Kansas City 16, Mo., reports that he 
needs more articles on male hobbyists. 

— Ab] — 

Avon has dropped Ten-Story Fantasy. Remain- 
ing in this field are the two reprint anthologies, 
Avon Fantasy Reader and Avon Science-Fiction 
Reader. 


fens’ 


ing collegiate, 
ryx, Jr. lc, Acc. 
, 205 E. 42nd St., New York 
ri f today 4000; novel- 
Harry W' 


not over 


to 12,000. Submit 3-4 mos. ahead of season. 
le up 


8 
(Q-25) Ji 


New York 16. 
New York 
New 


f ‘agazine. 
(Popular), E St., New York 17. (Bi-M- 


Spo 
25). ttorias of headline sports, slanted directly in the rts 
field—shorts 5000-6000; novelettes 10,000-15,000. Submit 3 
months ahead of —. Some fact articles by sports celebri- 


ties. Ejler Jakobsson. Acc. 
pular Baseball Cenritime), 10 E. 40th St., New York 16 

(Seasonal-25) James lendryx, Jr. ic, Acc. 
(Thrilling): 10 E. 40th St., — York 16. 


Popular Football 
-25) 30,000-word lead novel; 8000-12,000; shorts 
new York 16. (Bi- 


James B. Hendryx, Jr. 1c up, 
"ae Sports (Thrilling), 10 E. 40th St., 

M-25) 25,000-word lead novel and about “paseball or footbail 

; several short stories not over 5000; novelettes 8000-12,000. 


40th St., 
W. 42nd St., 


Classics (Thrilling), 10 E. 


am 
Football Action 
House), 


short gossipy 
Albert R. perkins. (Watch issues for possible changes.) 


SELL IN THREE MONTHS 
OR MONEY BACK 
IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES ... 
AND SELL WITHIN THREE MONTHS. 
In past years | have sold some 3000-3500 
stories . . . articles . . . serials . . . series. 
Now I’m “teaching it. 
ALSO CRITICISM AND COLLABORATION 
Write for Terms and FREE pamphlet 
“Fundementeols of Writing” 
Juvenile Books Menuscript Criticism a Specialty 
WILL HERMAN 
Room 328 
7016 Euclid Ave. Cleveland 


3, Ohio 


Sports Fiction (Columbia Pub., Inc.), 241 Church St. New 
York 13. — 25) All of sports; adult motivation 


types 
situations. Short —— 1500-5000; novelettes 7000-9000. Ro 


(Popular), 205 E. 42nd St., New York 17. aa 
slanted directly in the 
rts 5000-6500; novelettes 10-15,000. Stories should 
submitted three months ahead of season. Occasional by-! 
fact articles by sport celebrities. Ejler Jakobsson. ic up, 
S Winners (Columbia), 241 Church St., ~~ York 
Age Same requirements as Super Sports. Robert W. Lownd: 
Cc, 
Su (Columbia Pub., Inc.), 241 Church St., N 
1 types of sports; adult motivation and si 
stories 1500-5000; novelettes 7000-9000. Robert 


cc. 


(Season B. 
Thrilling Football’ (Thrilling), ‘to 40th St., New York 
(Ann.-25) Gridiron stories, woman interest allowed. Shoji 
1000-5000; novelettes 8000-10,000. James B. Hendryx, Jr. 1c 
Thrilling Sports (Thrilling), 10 E. 40th St., New York 16 
(Q-20) Three 8-10,000-word novelettes; several rts 
1 types of sports stories wanted; odd sports eapecigy 


5000. Al 
desirable. James B. Hendryx, Jr. lc up, Acc. 


SUPERNATURAL—WEIRD—HORRO 
9 Rockefeller Plaza, New York Bo. (Bi-M-' 
; novelettes to 15,000; verse 30 lines. 
verse 25¢ line, Pub. 
SCIENCE FICTION—FANTASY 
Amazing Stories (Ziff-Davis), 366 Madison Ave. New Y 
(M25) yo short stories 2000-10,000; novels 
30,000. Howard Browne. up, Acc. 
A. Merritt’s Fantasy Magazine. Reprint of Merritt sto 


sho: 


Avon Fantasy 575 Madison York 
(Bi-M) Fantastic, weird, science-fiction stories. A reprint 
thology series; no market for original mss. Donald A. 
Second serial rights only; payment by arrangement. 


ARE YOU A SELLING WRITER? 
If not, my Coaching Plan will get you started. 
Cost low and sondie't thrillingly satisfactory. Write 
for info and free talent quiz. My book, MoDERN 
WRITERS, now selling for $3.00. 

MARY KAY TENNISON 
Agent & Counsellor 
16604 S. Berendo Ave., Gardena, Calif. 


July, 1951 


{ 
etc! B. He 
Fifteen Sports Stories (P 
17. (Bi-M-25) Headline spo: 
ettes - 
mer. 
Ac } 
130 
18} otball Magazine. 2 
130 W. 42nd A 
Lowndes. 
Thrill 
James B. Hendryx, Jr. lc up, Acc. a 
Sport (Macfadden), 205 E. 42nd St., New York 17. (M-%5) , 
Human-interest personality features about headline stars in such 
sports as basketball, football, baseball, boxing, hockey, etc 
Query with outline. Stories 2000-3000 words, minimum age 
only. 
Astounding Science » New 
York 17. (M-25) Sei elettes 
3 10-20,000; serials 30-100,000. Articles on recent science develope | 
22, 
an- 
im. 
25 


types, besides presenting 
on how to write salable filler material. 
lished quarterly. Send 50c for sample copy. 


CASH FOR FILLERS 


| 
“PEN MONEY” lists over 400 paying markets 
| for fillers, brief items, and ‘ 


‘shorticles’’ of all 
instructive articles 
Pub- 


A. D. FREESE & SONS 
Box A, Upland, Ind. 


210 E. 22nd St. 


NEW YORK WRITERS “GUILD 
For Published Writers Everywhere 
Dues, $2 a year. 

Director GEORGIA C. NICHOLAS 


New York 10, N. Y. 
ORegon 7-3430 


TYPING SPECIALIST 


Manuscripts promptly and competently typed, 
per Thousand Words. One Carbon Free. 
Minor Corrections. 
Sonnets 10c each. Other poetry Ic per line 
My wide typing experience any help guorantce 
success for 
WILLIAM C. DERRY 


40 Rock Avenue Lynn, Mass. 


I'LL DO IT FOR YOU 


Sick of rejects? | have ghost-written millions ot 
words of stories, articles, books, for hundreds of 
satisfied clients. | may be able to help you see 
your name in print and make money on your raw 


material. Reasonable rates. Particulars FREE. 
WILL HEIDEMAN 
Dept. A New Ulm, Minnesota 


MANUSCRIPTS NEEDED 


‘A New Publication needs material of all 
types. Send at once for information 
The Rejection Slip 

1725 Topanga Bivd. Topanga, Calif. 


MANUSCRIPT TYPING 


First Aid to Writers 
Fast — Accurate — Neot 
S0c per 1000 Words 

Minor Corrections 
One Carbon if desired 


MAUDE B. TABER 
Amsterdam, N. Y. 


POETS: Send self-addressed stamped enve- 
* lope for PRIZE PROGRAM. Quar- 
terly prizes $25; Poetry Book Contest, etc. You 
will receive also description of HELP YOURSELF 
HANDBOOKS ($1 each) containing 999 PLACES 
TO SEND POEMS. 

KALEIDOGRAPH, A National Magazine of Poetry 
(Pubiished monthly since May, 1929. 25¢ a copy, 


2 a year) 
Dallas 8, 


624 N. Vernon Ave. Texas 


Ave., 


Fiction Reader (Avon), 575 
(Bi-M) Science-fiction stories. 
ni 


ond serial rights only; payment by arrangement. 
amous Fantastic Mysteries (All Fiction Field-Popular), 205 E 
42nd St., New York 17. (Bi-M-25) Weird, science fiction, fantas- 
tic, fantastic-adventure short stories, 3000-10,000; novelettes 0- 
; verse. Michael Tilden, Mng. Ed.; Mary Gnaedinger, Ed. 
(Will consider new featur 


17. (M-25) Pseudo-scientific short stories 
30,000; cartoons. Definite air of fantasy, 
Howard Browne. lc up, Acc. 
Fantastic Story Quarterly (Thrilling), 10 E. 40th St., 
1 market 


Madison 
A rin 


not straight science. 


. (Q) Chiefly reprint, but smal! 
fantasy fiction up to 10,000. Samuel Mines. Ic, 
cience Fiction (Spivak), 570 Lexington Ave., 
and fantasy, 1000-12,000. 
bout % repri Send MSS editorial address, 
8t., Berkeley 4, "Calif, Anthony and J. Francis Me- 
Comas. 2c up, first serial rights only; “reprinte, $50 up; Ace. 
Fantasy Book (Fantasy Pub. Co.), 8318-20 Avalon Bivd., 
Angeles 3. Varied lengths, including serials; about 50-50 
science fiction and fantasy; poems. Garret Ford. (Ou 


market temporarily.) 
pemee, Inc.), 241 Church St., New 
york 13. Science fiction sto) of all types, excluding fantasy. 
8000-12,000; stories 5000. Robert Lowndes. 


, 505 E. 14th St., B ay) York 9. 3-part serials, o0-00.000; 
ies to occasional general interes 


'500-15,000; 
science-fiction slant. L. ‘Goll. 


3c up, $100 minimum, Acc. 

Imagination, 1426 Fowler Ave., Evanston, Ill. (Bi-M-35) (Edi- 
torial address for mss.: P.O. Box 230, Evanston, Ill.) Science- 
and off-trail stories in those categories, 2000- 
uman interest—now, in the past, or ‘n 

reader can understand and 


(Q) Science fiction. All lengths to 18,000. Robert O. 
Up to 5c, Acc. Report in 10 days. 

Other Worlds (Clark Pub. Co.), 1144 Ashland Ave., Evanston 
Ill. (8-times-yr-35) All types science-fiction and fantasy stories, 
3000-45,000. Raymond A. Palmer. ic-3c, 

Planet Stories (Fiction House), New York 
5 Imaginative of future 


lence Q 
lew York 13. 25) 
ce. 


Startling Stories (Thrilling), 10 E. 40th St., New York 16. 
(Bi-M-25) -‘iction novels, short stories. 


Samuel Min up. 
Thrilling Wonder Stories : (Thrilling), 10 E. 40th St., New York 
16. (Bi-M-25) Pseudo-scientific adventure stories to 


o Com venture Books, 130 
york 18. (a). Reprint of science-fiction novels and short novels. 
Katharine Daffron. 1c, Acc. 


WESTERN LOVE FICTION 
Golden West Romances (Thrilling), 10 E. 40th A Pe York 
16. Western action and romance 3000-15,000; woman 


15, 

Ellsworth. le up, Acc. 
anuces (inruling), lu St., New York 16. 
M- 15) love short stories to 5000-6000; novelettes 


; Movels 18,000-20,000: 4-part serials to 45,000; we'l-authen- 
ticated fact material to 2500. Fanny Ellsworth. lc up, Acc. 
* Ran nd Love Stories (New Pubs.), 205 E. 42nd St., New 
York 17. (Bi-M-25) Stories 2090-4009: novelettes 800%-12,000. 
Woman's viewpoint preferred. Harry Widmer. lc up, Ace. 
Lowndes. ‘2c, Acc. 
Rangeland Romances (Popular), 205 E. 42nd St., New York 17. 
(Bi-M-25) Emotional love short stories, Old West, woman's 
2000-4000; novelettes 8000-10,000. Harry Wid- 


Acc. 

Real Western mances (Columbia Pub., Inc.), 241 Church 

St., New York Py (Q-25) Action stories of the Old West, with 

strong romantic element. Stress color and ci terization. 

Short stories to 5000; novelettes 8000 to 12,000. 
cc. 


ern Roundup (New Publications, Inc.), 205 E. 
2nd St., New York 17: 1847 So. Kelton Ave., Los Angeles 25 
(iM: 25) Mode: w Western love stories 3000-10,000; verse. Irma 


Kalish. up. cc. 

Wes Rodeo Romances (Thrilling), 10 E. 40th St., New 

York 16" (Bi-M-20) Western action stori ries, ‘cowboy viewpoint 
rodeo background, 1000-10,000. 


girl-interest yarns with 
Ellsworth. lc up, Acc. 


ROMANTIC LOVE 


All-Story Love Magazine (Popular), 205 E. 42nd St., New York 
17. (Bi-M-25) Publishes one strong, dramatic novelette, which 
must be motivated by love, but can combine elements of mysterv 

adventure with the love story. Short stories, 3000-8000. 
Some verse. Short stories in special dem: ul: 


lc, Acc 
Exciting Love Fastune) 10 E. 46th St., New York 16. (Q 
25) Lead novel, 25,000; rt stories 1000-6000. Alex Samalmar: 
New York 


Acc. 
Fifteen Love Stories (Popular), 205 E. 42nd St., 
17. (Bi-M-25) Romantic love stories. Novelettes up to 10,000; 


shorts 3500 to in., Acc. 
Inc.—Double Action 
Third person 


Love Stories (Columbia Publications, ‘Inc.—Double Action 
241 Church 8t., New York 13. (Q-25) Third person 
love short stories. Marie A. Park. ‘4c, 

Love Book Magazine (Popular), 5 , New York 17. 
(Bi-M-25) Glamorous, — novel- 
ettes 10,000; little verse. Loui 


to 5000; novel- 
Michael Tilden, Mng. Mary Gnaedinger. 
Ed. lc up, Acc. 


Love Short Stories (Popular), 205 E. 42nd St., New York 17. 
Author & Journalist 


| series: no A. Wollheim. Sec- 
| Fantastic Adventures (Ziff-Davis), 366 Madison Ave., New York 
sympathize with. William L. Hamling. 1-3c, Acc. 
Jane y_or futuristic atmosphere. Malcolm Reiss. lc up, Acc. 
umbia Publications, Inc.), 241 
ou Same needs as Future. 4-Ic, 
| | | 
Hi 
q R. D. 3 
’ 
1 


agg Romantic fiction 3000-10,000; some verse. Louise 


CARTOONISTS ATTENTION! 


15 Roughs expertly criticized. Sales service on 
roughs that rate. Personal letter of helpful advice. 
Over 100 names of professional gag writers. A copy 
of The Cartoon Gag Writer. All this for $5.00. If 
you wish more details send a stamp. 
Enclose Self Addressed Stamped Envelope 
with Your 15 Roughs 


DON ULSH CARTOON AGENCY 
123-35 82nd Rd., Dept. A.J., Kew Gardens 15, N.Y. 


Add juvenile markets to your sales by using 
the coaching and criticism of an experienced 
editor and author who is currently selling her 
own services to publishers. Her methods have 
been used successfully in workshops and by 
correspondence. Write today for details. 


ADELE M. RIES 


7338 W. Everell Ave. Chicago 31, Illinois 


THIS COULD BEIT . 


A selling writer, with 11 years experience, | am 
taking on a limited group of sincere beginners who 
can justify my time in training them. 
Only a few openings left . . . better hurry. 
“THE WRITING AGENT” 
George X. Sand P.O. Box 251 Boca Raton, Fla. 


LEARN TO WRITE BY ACTUALLY o 
WRITING! 


The Numerical Writing Courses eliminate all 
grueling exercises and teach you how to write 
by having you do the writing. 
In the number 14 short story course, 
There are | 4 lesson assignments 
You write short stories 
in the number 10 short-short course , 
There are 10 lesson assignments 
You write short short stories 


Each lesson stresses a distinct phase. 

Each assignment is a story of your own. 

Each story is given a thorough, constructive criti- 
cism by a selling writer with years of experience 
as a critic. Refer to course by No. when writing. 


THE NUMERICAL WRITING COURSES 
898 Chase 
Denver 14 Colo. 


OL OL OL OL OL OL OL OL OL OL 


who are interested in cashing checks of $1 to 
$100, offered J day. The way to 


write for previous Fe necessary. 
Send f DETAIL No obligation. 
SAUNDERS M. CUMMINGS 


468-3 Independence Bidg., Colorado Springs, Colo. 
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le min., Acc. 

ular), 205 E. 42nd St., New York 17. (Bi-M- 
25). Realistic love stories, shorts 4500-5000; novelettes 7-10,000. 
Peggy Graves. lc up, Acc. 

Popular Love (Thrullin ng), 10 E. 40th St., New York 16. (Q-25) 
Book-length girl angle love novels; will look at detailed tay 
Around 25,000; shorts 1000-6000. Alex Samalman. Ic up, 

Romance (Popular), 205 E. 42nd St., New York 17. (Bi-M- 25) 
Romantic stories with emphasis on character; occasionally first 
— 3500-6000; novelettes 10,000; 24-line verse. Peggy Graves. 


Acc. 
‘“rhriiting ‘Love Magazine (Thrilling), 10 E. 40th St., New York 
(Bi-M-20) Love short stories 
1000, novels 15,000; girl's viewpoint. Alex Samaiman. 
cc 
241 Church S8t., 


Today’s Love Stories (Columbia Pubs., Inc.), 
New York 13. (Bi-M-20) 5S! stories with strong love interest 
i. verse with love theme, 4-12 lines. Marie A. Park. 
c, Acc. 


TRUE CONFESSION 
Actual Romances (Magazine Management Co.), 350 Sth Ave., 
1. (Q-25) First-person stories. Dan Merrin. (No 
report. 


Confessions New York 17. Reprin 
material py Sto: 

I Confes: (Magazine Co.), 350 Sth Ave.. X 
— 3. (Q-25) First-person stories. Dan Merrin. (No late re- 


(Romance Co.), 295 Madison Ave., 

s (M-i5) First-person stories of serious love co.- 

flict or problem situations with, realistic, everyday characters 

; novels, 10,000-15,000. Florence J. Schetty. 3c up, Acc 
(Report in 4 —— 

Life Romances (Magazine Management Co.), 350 Sth Ave 

k 1. (Q-15) First-person stories. Bessie Little. (No 


Modern Romances (Dell), 261 5th Ave., New York 16. (M-15) 
First-person real-life short stories 5000-8000; novelettes 9-12,000; 
book lengths 15-20,000; frequent contests for cash prizes. Also. 
short articles, 425-2000, dealing with parenthood, young mothers 
with small children, pregnancy, postnatal health and beauty 
problems. Articles carry by-lines. Hazel L. Berge 4c. 

My Romance (Magazine Management Co.), 350 5th Ave., 
Ramey 1. (Q-15) FPirst-person stories. Dan Merrin. (No late re- 


Personal Romances (Ideal), 295 Madison Ave., New York 1%. 
(M-15) First-person romances, young heroes and heroines, “with 
strong emotional problems logically worked out, 1500-5000. 
May Kelley. 

al Romances (Hi! Ave., New York 17. (M-15) 
Pirst-person short stor! to 6500; novelettes 10-15.000; articles 
500 3 a be from viewpoint of both men and 


Acc. 
e398 5th Ave., New York 17. (M- 
rr to 6500; novelettes 10-15,000; arti 
fillers. Written from ‘viewpoint of both men 
Mary Rollins. 3c, Acc. 
Revealing Romances (Ace Mags.), 23 W. 47th St., New Y 
9. (M-15) Dramatic first-person stories, 2500- 6000; novelet 
10,000; young courtship and marriage; fillers, 300-1000; rom 
tic verse to 20 lines. Rose Wyn. 3c up, verse 50c line, Acc. 
Secrets (Ace Mags.), 23 W. 47th St., New York 19. (M-1I 
Dramatic first-person stories from real life. Shorts 3000-6 
novelettes 10,000; articles on marriage, courtship, personality 
1000; romantic verse to lines. Rose Wyn. 3c up, ve 
50c line, Acc. 
Tan Confessions, 1820 S. Michigan Ave., Chicago 16. (M- 
Confession love yl a Negro characters, 3000-5000. Jo! 
H. Johnson. Acc 
True Confession “(Fawcet t), 67 W. 44th St., New York 
(M-15) First-person stories reflecting life today, and based 
problems of young love, riage, 3000 to 
novelettes to 10,000; by-lined, stories, 2 
and first-person fact articles on problems of mod 
living. Inspirational, self help fillers; poetry to 16 lines. Walter 
R. idt. Good r 


a Acc. 
True Experience (Macfadden), 205 E. 42nd St., New York # 
(M-15) First-person true stories of emotional experiences 
the lives of women. Byline of principal woman and actum 
pictures of persons required. Can use full reports or fints 
5 . Payment to byliner, $25-$50; to repor' 
00. according to editorial impact ~ 
(Watch issues for possible changes.) ©) 
(Macfadden). 205 E. 42nd St., New 
stories. Brief stories, 1500 words, a. 
250; 12.000-14,000 


autobiographical 


5000-6000; novelettes 
Short stories $275; 
pe short shorts $175, Acc. (Watch issues for possi 

True Story (Macfadden), 205 E. 42nd St., New York 17. 
10) First-person short stories to 7000; novelettes 9000; 

hs 11,000; 2-part serials 7-10,000. 

Surprise-ending short-shorts $100; 

$300; novelettes $400-$450: double-lengths $600-$%700 
per installment, Acc. (Watch issues for possible 


TRUE DETECTIVE 
New York 
Beck. 


All True Fact Crime Cases, 114 E. 32nd St., 
See Police Detective for requirements. Ruth 

Best True Fact, 114 E. 32nd New 16. Contession- 
type material and great fact detective stories. Ruth Beck. 
Rates by arrangement, Acc. 

Complete Detective Cases (Postal Publications, Inc.), 350 Stu 
ae, — York 1. (Q) Fact articles on crime cases with 
1500-5000. Official by- 
photos, $3. Acc. 
New York 17. (M) 
5000; 


ystery detective work, 
lines ‘preferred. Robert E. Levee. 2c up; 
Crime Detective (Hillman), 535. 5th Ave., 
Fact detective stories, current, human emotion, 
dealing with crime. Hug h Layne. 24gc up; 
Daring Detective (Fawcett), . 44th 8&t., 
(Bi-M-25) Fact detective stories 5000-6500; 
crim dc up; 


Pub. 
The ‘Marazine of True Crime Cases, 570 Lexington 
Ave., New. York 22 True-crime pieces, 2500-7500, no emphas.s 
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| 
| 
$450. Hope Stuart. Acc. (Watch issues for possible changes.) 
4 
| 
| 
| | Want te Contact 
| New WRITERS | 
| 
} 
lew York 18. 
i t pieces on 
4 


5th New York 16 


D 
Famous Police Cases, . 35th hed New York. (Bi-M-25) der official by-lines; strong en element ‘necessary, 1000- 
et ve stories na Everett Meyers. $100 5000. James Stewart-Gordon. 3c photos $5 


tec’ 
Tilustrated 


$5, 

Detective (Dell), 261 Sth Ave., New York 16. (M-15) 
True stories of crime investigations under official line, 
detective work. James 


Mi art-Gordon, 3c otos $5. Acc 
tuation, spelling, etc., if desired. One — sind “si. New York 36. “Same requirements 
extra first Official Detective, N. Broad St., Philadelphia 30. 
P (M-25) True detective crime-detection stories 5000-7000; pho- 
Bertha Treben ‘Detective, “Sana St., New York 16. C 

ve, 5 ew or! ‘urren' 

P. O. Box 1166 true crime stories to 5500, with photos of — both 

vw criminals and detectives, involved. Ruth Beck. tes by ar- 
t cc. 

tective (Hillman), 535 5th Ave., New York 17. True 


Real De 
illustrated crime stories 5000; official by-lines preferred but 


FINISHED CARTOONS $1 EACH ‘St, New fork Grime stories 


f especial conteasion-ty stories exposes. 
Mailed flat on 7% by 10% heavy Bristol board— ish Stories OF. age ay, have all the other cloements 


A arrangem 
cardboard protection. Just send a short description Special Detective, 4 5. 32nd St., New York 16. Same re- 
quirements as 

of the scene and the caption or gag-line. Startling Detective (Fawcett), 67 W. 44th St., New York 18 
(Bi-M-25) Factual crime material, current or 4000-6000 

F. CUNNINGHAM shorts 1000. Hamilton Peck. 3¢ up; shorts 5c, ie photos $5 

ub. 

Brookside Road, Leavittsburg, Ohio ‘True Crime, 114 E. 32nd St., New York 16. (M) Current or 
classic crime cases; by-lined editorials by a name crime-fighter 


or detective (special rates); series articles to 3000 on crime 
subjects; personality pieces, or profile on famous detectives 
and law-men; inst ive crime detection articles; photo fea- 
tures, fillers, crime puzzles, games, etc. Ruth Beck. Rates by 


True Crime Cases, 2382 Dundas St., W., Toronto 9, Ont., 
Canada. Actual crime stories, Canadian locales, recent te, 
3000-4500; fillers without photos. O. Ryan. 

pho 

True Detective (Macfadden), 205 E. 42nd St., New York 17. 
(M-25) True detective, crime stories with actual photos, with 
All ert official by-line, 7000. Send for Hints Bookle* 


POETRY BOOKS $169.50 
NOVELS, RELIGIOUS, MISC. 


Have your books PUBLISHED, not just printed. 
Pay 1/3 down and we start selling. 500 
books sold at retail pays for printing 1,000. 
Reviews, newspaper stories, Addressographed 


lists ‘olice Cases “(Paweett), 6? W. 44th 'St., New York 18 

lice ases awcel ew or! 

THE STORY BOOK PRESS (Br Detective stories to 8000; ‘fillers -1500; cartoons. 
Sam neider. es ers cc. 

# 1435 Second (Box 7624) Dallas, Tex. Uncensored Detective (Hillman), 535 Sth Ave., New York 17. 

(M) First-person stories by persons involved in current 


crimes, 5000, particularly convicted women criminals. Query 
Hugh ‘Layne, 2'¢c and up, photos $5, Acc. 
e, 114 E. 32nd St., New York -. Crime- 


GHOSTWRITER Women in Crim 
Over twenty years experience in mending writ- detective poe mentrieal 
WHO. Correspondence requires return post- 


ee NATALIE NEWELL New Training Method 


makes SELLING 


POETS! EASIER...MORE SURE 


The CREATIVE ABILITY DEVEL- 
SPECIAL SUMMER RATES OPER starts with you, your equip- 
‘ t, your psychology, your own wa: 
Help yourself to selling success under our of a 
friendly guidance at these new low rates. new series of daily reports, charts, 
Only $3 per group of 10 poems, plus self- tests and unique methods, you quickly 
addressed envelope (poems should be under learn to write salable stories, articles. 
30 lines), for seer suggestions plays, poems 
for correction, helpful pointers. No form This tra ining ting = 
letters used. Each client receives individual ferent 
help, personal attention. Special rate ex- ous assignments...no cut-and-dried 
pires August 31, 1951. lessons...no restraining formulas... 
You are aided to write freely, joy- 
THE POETRY CLINIC ously, at the peak of your capacity. 
Low Cost 
P.O. Box 352 Roseburg, Oregon ‘ 


SIMPLIFIED TRAINING COURSE 


| Ay SOCIAL ‘a 


Club for FREE 


EXPERIENCE the thrill of romance thru this select c' _- BOOKLET 
bp-sottes. This club is conducted ona 
= e to help lonely, refined, marriageable men andwomen 

d compatible friends. service . 
Vast nationwide me MOORE box 968 Sealed particu. ¥ 
lars FREE. EVAN jacksonville, Florida 


Author & Journalist 


Ont., Canada. (M) Chiefly jan cases, averaging Ww 
TYPING photos; fillers without photos. O. Ryan. 1c, Acc. 
He: (Hillman), 535 5th Ave., New York 
THE COPY CAT 17. crime stories, 5000. Hugh Layne. 219c 
Electric Typewriter 25 years experience 
Manuscripts 40c per thousand words. Poetry Ic 
arrangement, Acc. 
Bi 
4 
4 
4 
4 
28 


MOSTLY PERSONAL 


(Continued from Page 3) 


real “‘meat” and theory about writing. We have 
an audience which is interested in understanding 
what they are doing. and understanding it bet- 
ter. And no matter how much a reader sells, he 
seems interested in more and more help, more 
and more new ideas, about what he is doing. 
The most “professional” of all are likely to re- 
spond most avidly. This is a heart-warming fact. 
It doesn’t mean that the readers don’t like an 
occasional spot of humor or a personal-experience 
piece with some levity in it. The important 
thing is that we can be entirely serious about 
writing, for our readers are serious about it. (By 
the way, our most “professional” readers are 
those who prod us most consistently to give them 
the most serious and helpful magazine; this fact 
ought to speak something for the health of our 
writers!) 

Second, variety of accomplishment. It is im- 
portant that our readers stretch on a scale all 
the way from the complete professional to the 
newest subscriber who may be making his first 
consistent efforts in writing. And we can be of 
help to all, we have found. We do need to pub- 
lish material for persons all along the scale. In 
one issue, we may get strongest response for our 
article which most deeply probes into manner, 
method, and theory about a type of writing, 
and for “Advising the Beginner” or a similar 
piece designed chiefly for the new writer. This 
is, in fact, a very consistent pattern in the re- 
sponse we get, and this means we need to keep 
publishing both kinds of materials at the best 
level we can attain. 

Third, variety of interest. Our writers are of 
all kinds, so far as types of writing are con- 
cerned—poet, story writer, novelist, article writer, 


REMEMBER THE NAME 
MILDRED |. REID’S WRITERS COLONY 
For a PROFITABLE vacation th private instr. room, meals 
MY SEVEN BOOKS 
1—WRITERS: HERE’S HOW! (Basic Technique)........... $1.00 
cs) ELVES! (Fo 


6—WRITERS: LEARN TO EARN! (New approach 

7—THE DEVIL’S HANDMAIDENS (My historical novel).... 3.50 
For proof that I can practice what I also teach by mail. 
Available for lectures. References: Who's Who In Illinois. 
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MANUSCRIPT ENVELOPES 


Good quality Kraft with gummed flaps. Writers 
have bought these from me for years. 
5 9x12 and 25 _- 
50 No. 10 and 50 No. 


Add postage for 3 Ibs. on each of first two groups 
cnd for 2 ibs. on third group. 500 3 line name and 
address stickers printed, 50c. Add 5c exchange to 
checks. 10% discount on orders for 3 groups. 
LEE E. GOOCH, Box 202-AJ, Hernando, Miss. 
Writers’ Supplies Since ‘35. 


YES, WE HAVE THE PLOT GENIE— 
THE MAGIC PLOT BUILDER! 

Endorsed by leading educators, used by thousands 
of writers. Let these Specialized PLOT GENIES fur- 
nish you with countless dramatic plots for the story 
pes now in demand—Detective-Mystery, Romance, 
-Short Story, and Comedy. Write what the 

editors want. Get Y i 
checks. Send today for free descriptive literature. 

J. C. SLOAN, Publisher's Agent 

P. O. Box 1008, Dept. A Glendale, Calif. 


July, 1951 


Wateh The Reprints! 


THAR’S GOLD IN THEM THAR 


OLDIES! 


What is it they have that drew fan letters 
when they were first published and now 
causes the editor to choose them for re- 
printing? 

Emotion . . . Suspense . . . Atmosphere! 
The very life-blood of a story, as any writ- 
er knows. But how were those three ele- 
ments achieved? By proper Story Form, 
the physical shape of the Story Graph! 
For fifteen years we have been teaching 
that Story Form. The very reprints appear- 
ing today are in our basic files, the re- 
search material upon which MASTER FOR- 
MULA was built. Their reprinting is vindi- 
cation of our teaching. 

Are you using the technique that makes 
stories good after two, three decades? 


A post card will tell you how. 


MASTER FORMULA 


P.O. Box 1741 Fresno, Cali 


cal drama, “The Storm at Sea.” Hear one of the great- 
est stories ever told. Conceived through over three 
score years of toil, it may deter another major war a 
bring peace, prosperity and oa better understanding 
throughout the world. Manuscript on review. Frederick 
P. Timpany, 928 S. 49th street, Philadelphia 43, Pa. 


REVISING 


AT A PRICE YOU CAN AFFORD 


On The Script $ .00 
EDITING 

REVISING 
CORRECTING | 
POLISHING $1.00 a 1000 


7 PAGE ANALYSIS 


after plus re- 
turn postage. 


No personal interviews, please. Mail 
Manuscripts to Rewrite Desk B. 


OR SEND FOR SAMPLES 
OF STORIES REVISED 
AND PUBLISHED 


RALPH NATHAN 


(Since 1932) 
814 44th Avenue, San Francisco 21, Calif. 
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ECOMMENDED 
EADING 


(A&J is glad to recommend the following books, for 
they combine enjoyable reading with sound instruc- 
tion. You may place orders for any of them with 
either the Publisher or our Book Department.) 


an Anthology of Psychological Fic- 
tion, Edited by Alan Swallow. 


IN THE SEA, 
A book of exampies particu- 

larly valuable for the writer of ‘‘quality”’ 

paper 1.00. 


fiction. Special 
edition for 


A&J readers 
NEW POETIC LAMPS AND OLD by Stanton A. Coblentz. 
The Wings Press, Mill or % Calif. The spotlight turned 
. By to clear away the con- 
“The fullest, sanest anc 
the subject I have 
seen. "—Gilbert Thomas, critic and bio- 
grapher, in The Christian . $2.00. 
3 THE TECHNIQUE OF FICTION by Willard E. Hawkins. 
* The widespread use of THE TEC 
classroom, as well as in successful writers’ 
indication of the value of this book. 
AUTHOR & JOURNALIST, knows writers’ 
ginning writers especially will shortcut their way to ¢ mar- 
aed they follow closely the well-b!azed trail set forth in 


book. 
4 hire DEFENSE OF REASON by Yvor Winters. The collect- 
ed criticism of one of the outstanding critics of modern 
with extended discussions of principles of poetry and 


$5.00. 

THE LIMITS OF POETRY by Allen Tate. Collected 
tical essays by the outstanding name among “‘the new 

with some essays on fiction. $4. 
6 RACTER by Catharine Barrett. Catharine Barrett pro- 
f wees here her full and complete materials on the handling 
of character in fiction—not available anywhere else except in 
rtant booklet for fictionists. Read ‘‘The Psycho- 
e Character Chart, qe the full work 


Duffy and 


Alphabetical listing of literary terms, with defini- 
tions and examples from the world’s literature. Paper, $1.00: 


cloth, $2.00 
WRITING FOR YOUNG PEOPLE by Mabe! Louise Rob'n- 
son, Thomas Nelson & Sons, 385 Madison Ave. New 
York 17, N. Y. The art of juvenile story writing by 
the famous teacher of Columbia's Writer's 
erent as possible from a how-to-do-it quite 
practical, far more inspiring, and likely to last much longer 
use its discussions and advice go to the roots and reasons 
good writing.’"—May Lamberton Becker. $2.75. 
AN AT POETRY by Stanton A. 
Press, Mill 
Poet. The a 


libraries, 


lent The Win 
ge for the Practicing 
ten years editor of WINGS, has written this book 


e to many requests, ‘“‘Won't you tell me just what's wrong 
", “Won't you tell me why my work isn't 
Copiously illustrated with model poems. $2.00. 
I SELL WHAT I WRITE by Jules Archer. Fell Publish- 
* ing Company, 386 Fourth Avenue, New York 16. Long 
jular with A&J readers, Free-lance Jules Archer shows how 
the editors the kind of writing they wii 
pot . In addition to more than 100 case histories 
valuable book shows how to find, develop, and sell story 
article ideas. -50 
THE ART OF WRITING FICTION by M. R. Orvis. 
P — Hall Inc., 70 Fifth Avenue, New York 11, N.Y. 
you a beginning writer who not only wants to sell, bt 
Boriousiy interested in good writing, you will want this boot. 
p author gives you a thorough orientation in the nature and 
Aciples of fiction writing, and illustrates the basic tech- 
h examples from outstanding modern writers. Emphe- 
aced on developing your ability to evaluate your own 


$4.00 
WRITING AND SELLING SPECIAL FEATURE ARTICLES 
* 2nd ed. by H. M. Patterson. Prentice-Hall, 70 Fifth Ave. 
York 11. Expressly for those who want to sell articles. Stress 
laced on the commercial aspects of writing—how to analyze 
market and sell to that market, how to Tesearch your 
how to meet the of mar- 
Points out the often- neglected opportunities open to the 
ling writer in the trade. and field. $6.35 
c T OF THE SHORT STORY by Richard S-mmers 
ehart & Company, Inc., 23? Madison Ave., New York 
ik serves primarily as an inspiration 
Summers deftly dis- 


story, sup 
excellent examples and covers the basic techniques 
ry writing. 50 

THE ART OF MODERN FICTION by Ray B. West, Jr 

2 and Robert W. Stallman. Rinehart & Co., 232 Madison 

. New York 16. A book which carefully captures, througn 

is of recogni great stories, the important technica) 
ities of fine writing in fiction. -50. 


gy & JOURNALIST, ae B4, Boulder, Colorado. 
lease order by circling numbers desired and enclosing pay- 
this coupon. 


r the following books: 1, 2, 3, 4 


I enclose $ fo 
5, 6, 7, 8, 9, 10, 11, 13, 13, 14. 


filler writer, trade journalist, and all the others. 
Many readers combine writing in two or three 
fields as consistent interests. This fact has conse- 
quences for us in two regards: (1) During a 
year, we need to publish some sound and solid 
material for every type of writing, since each 
type will have a considerable proportion of our 
readers interested; and we have been endeavor- 
ing to do that. (There is an inevitable result: 
any one issue by coincidence may not happen 
to interest a particular reader who writes, say, 
in two fields we haven’t particularly touched in 
that issue; yet during the year that same reader 
finds much that he wants, and even in the oc- 
casional issue he finds much of interest about 
other types of writing, so that he may know 
them better.) (2) Our market lists have very in- 
teresting patterns of response. By far the most 
popular is the Handy Market List—it gets the 
most “first scores” and the most “second and 
third scores” in any test of popularity. This is 
to be expected, since it is the most general list 
and cuts across the interest of almost every type 
of writing effort. We have examined, closely, 
also, the response about some of our specialized 
or smaller lists. For example, the list in Sep- 
tember of greeting card and play markets. 
For most readers, we find that this mar- 
ket list is scored well down the list, in sixth 
or seventh place. Yet for a considerable number 
of our readers, this list is to be scored first. Thus, 
for those working particularly in that field as a 
primary interest, that list is the most important 
one we publish each year. And so it is with 
every other list we publish, we find. (Those who 
do not score the Handy Market List as first 
choice—thus indicating a primary interest in a 
more “specialized” field — will indicate their 
special interests by first choice but are then like- 
ly to score the Handy Market List as second or 
third choice.) It is clear—and we examined this 
closely, since we wanted to conserve any space 
ill-spent so that we could use it to improve other 
aspects—that to many of our readers, a shifting 
group of them each time, every market list is 
truly most important! 

During this year and a half, we have worked 
hard to improve those market lists, and we have 
achieved improvement, which goes on continual- 
ly. Since we arrived at the conclusion above, 
and since we also want to make them all as good 
as we possibly can, we have decided upon a 
slight rearrangement of schedule starting in 1952. 
This will mean publishing the Handy Market 
List three times a year instead of quarterly; the 
reason is that we had doubled up on one issue 
(February) to publish two lists, thus robbing us 
of some editorial space. By the shift, we can 
still provide the complete service, with no letting 
up in the value of any lists, yet schedule our- 
selves on a better basis. According to this plan, 
the Handy Market List will appear, in 1952, 
February, June, October; the Juvenile Market 
List in January and July; the Forecast issue in 
March; Verse Markets in April; Syndicates in 
May (combined with the annual writers’ confer- 
ence list) ; Specialist Magazines in August; Greet- 
ing Card and Play Markets in September; Book 
Publishers in November; Trade Journals in De- 
cember. —AS. 


Author & Journalist 


‘ A DICTIONARY OF LITERARY TERMS by 
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in Rates 9c a word for the 
insertion and 8c after that, for the same copy. Cop: 
deadiine is the first of the month preceding publication. Ad- 
to ADEAS, AUTH URNALIST. 


correspon OR & JO 
Colorado.) 


BOOKS & MAGS 


—n COMPOSERS: Your name on a penny card brings 
e Magdalene Kuhiman, 184 South Point Drive, 
Avon take, Ohio. 


CARTON GAG WRITER!! “Cartoonists ay $2.00. Don 
Ulsh, 123-35 82 Rd., Kew 

THE PLOT BOOK. Moke ‘yon > own. Create original plots 
from published stories wi 

writing simpler, easier. Folio shows 50c. 

Writecraft Service, Gurnee 2, III. 


—o— 
USED COURSES AND INSTRUCTION BOOKS on writing, 
bought, sold, rented, ond exchanged. Money back cuar- 
oantee. Smith's, 84 Peabody, Mass. 


AUTHOR'S EDITIONS under a reasonable plon. Send for 
—- Big Mountain Press, 2686 So. York, Denver 10, 


SELF-HELP BOOKS for beginning. Catalog. Holden, 
Bookseller, Germantown 3, en 


ONLY $1.50 FOR THREE $ $1.00 BOOKS! LIMITED TIME 
ONLY. PSYCHOLOGY OF LOVE—helps you write salable 
love stories and also win pp i your own life. 
HEALTH & HAPPINESS—feel a as young at 70 
as ot 30. HOW TO BEAT INFLATION & DEPRESSION. 
J. C. SLOAN, P.O. Box 1008, Glendale, Calif. 


TO BUILD UP A STORY—helpful, detailed, 
tive 6000-word treatise for beginning writers tells step- 
by-step procedure. Fifty cents postpaid. Osborne, 23 
Green, Wollaston, Mass. 


THE PLOT BOOK, MAKE YOUR « OWN. Create original plots 
from published stories with Gives com- 
plete outlines of salable stories. sane shows how. 50c. 
Writecraft Service, 601 pb ts Fell Ave., Normal, Il! 


SELL OUR — BY MAIL! Fi 
Valley 2, N. 


ANOTHER A&J SPECIAL! SCHOYER’S VITAL ANNIVERSAR- 
IES, 1950, (value, $2.00) free with two-year subscription. 
or renewal to A&J. Mail $3.00 to AUTHOR & JOURN- 
ALIST, Dept. B-5, Colo. 


ae NEWSPAPER. “Somple 20c. The Are Light, 
1370 - 86th Street, — 47, Florida. 


HOW TO PREPARE MANUSCRIPTS bv George Milburn. 
AUTHOR & JOURNALIST would like to supply every be- 
ginning writer with this Little Blue Book, for hundreds 
of good manuscripts are _ rejected every day becouse 
writers fail to meet edit for Ms. for- 
mat. Mail 25¢ href for your copy of HOW TO PRE- 
PARE MANUSCRIPTS, plus a MANUSCRIPT RECORD! 
AUTHOR & JOURNALIS + Boulder, Colorado. 


Free details! Hirsch, Spring- 


MARKETS 


HOW TO TAKE PICTURES FOR MONEY. Illustrated book- 
by successful Free Lance, Bend Pilot Pub- 
lishers, Dept. AJ, Box 488, Bend, Oregon. 


Now YOU Can Create 1000 Salable GAGS A YEAR! 
This Easy-to-Read, Profusely Illustrated Book on Gag Ideas Shows You How. 


“How to Create 1000 GAGS A YEAR,” by 
Jack Markow, Harry Lampert and Dan Koer- 
ner, highly successful gagmen and cartoon- 
includes a complete 
analysis of visual humor and various profes- 
sional working methods for producing high 


ists for twenty years, 


caliber gags consistently. 


This book’s many valuable principles and de- 


CASH FOR YOUR RECIPES! Market List and How-To. 
$1.00. Grant, A551, Box ~ Fremont, Mich. 


“CARTOONISTS’ WEEKLY "MARKET LETTER” Box 187, La 
Habra, Calif. FREE SAMP 


165 SHORT-SHORT, CARTOON & 
Telis where to !, What they’re buying. 
Box 74, AFB, 


FILLERS AND SHORT PARAGRAPHS SELL READILY. De- 
tails and Markets 25c. 101 Cash Markets for All Kinds 
or Poems 25¢. Writers Service, Box i353. Lubbock, Tex. 


—o— 
SHORT QUICKLY. Where to get, how to 
write, where 5¢, coin or stamps. Writecraft 
Service, 601 Fell “Ave. Normal, Hl. 


PERSONALS 
ANALYSIS, $5.00 for 
.00. ur talents! 30 years expe e. 


WRITE FOR THE HANDICAPPED. Send 25c for sample 
monthly publication and com details on the INTER- 
NATIONAL MAILBAG CLUB, INC., 832 Oakwood Ave., 
Columbus 6, Ohio. 


SOMEONE TO CARE—Thct universal need. J THE 

FRIENDSHIP CLUB. Write Charlotte Kay, 232 Harvard 
Ave., North, Seattle, — _Pestage, please. 


iF LIFE DULL, and beset you, send letter and 
$1.00 in return for a detailed, sympathetic letter. Write 
Ellenson, Box 84, Lawrence, Long Island, New 


ITEM MARKETS. 50c. 
Alvin Smith, 


SERVICES 
TEACH-YOURSELF WRITING COURSES & Books, new and 
jrreng bargain prices. W. Heideman, Dept. A, New Ulm, 
nn. 


WANT TO WRITE PROFESSIONALLY ond thereby sel! as 
quickly as possible? Find answer my ad, this magazine, 
page 28. NATALIE Ghostwriter. 


CARTOONING CHART—Shows | How To Draw 100,000 
funny faces .. . illustrate your own articles. Talent un- 
25c. Ross, 111-14 7éth Ave., Forest Wills, 


Mass. 
—o— 
YOUR NAME AS AUTHOR on ghost-written book or story 


with all publication rights at extremely low cost. For 
particulars, address ——. Service, 23 Green, Wollaston, 


MELODIES GHOSTWRITTEN | fer. your lyrics, $5.00. Lead 
sheet arrangement included. CONSTANCE CARNEY, 27 
Blinman, New London, Connecticut. 


OPPORTUNITIES 


STAMPS—Three line name and 
id. Johnson Publishing Co., 
—o— 


MASTER PLOT CHART supplies an unlimited number of — 
original, salable plot 2p Money back 
Free! “Self-expression in Short Story Writing” 

ind “Plotting and Slanting Your Stories.” H. N. Crosby, 
Box 517, Miami Br.) 46, Florida. 


FREE BOOK “505 Odd Sunsentel Businesses.” Work home. 
250 Expect something odd! Pocitic-67A, ae 


week reported. 
Oceanside, Colifornia. 


CLIP, SELL NEWS ITEMS “fom » local new spapers. Detailed — 
instructions, 32 markets for $1. ‘ven Valentine, Box — 
2324, Salt Lake City, pene 


YOUR NAME AND FULL ADDRESS on a good Rubber 
627-A Baker, San Francisco, Calif. : 


—o-- 

CLIP, SELL ADVERTISEMENTS from local newspapers. De- — 
tailed instructions, 40 markets for $1. Dan Valentine, — 
Box 2324, Salt Lake City, Utah. 4 


address, $1.00, 
Boulder, Colo. a 


RUBBER 
Postpa 


vices for creating cartoon ideas can also be 

used for all other forms ae visual humor 

such as TV, skits, plays, e 

ORDER YOUR COPY Tobay! Send $2.00 
check or money order to: 


CARTOON CONSULTANTS 


170 Broadway, Suite 205, New York 38, N.Y. 


SAS 
ADEAS ... 

(ADEAS offers you, the reader and writer, an opportunity, for 

@ few cents, to air your wares, from one line to 50 words’ 

worth. Taboos? One: A&J asks that the lines here be in good 

taste. Literary critics and agents, typists, stationers, and those 

| 
: 
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1000 
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URE it takes months or years of effort 
to write a book and the competition 
is keen but if the stakes weren’t so 


high you wouldn’t have to work so hard. 


Every first novel (or book of non-fiction) 
doesn’t hit the Book-of-the-Month Club, 
earn a million in Hollywood or go into 
many foreign editions. We all know about 
books such as GONE WITH THE 
WIND, CHEAPER BY THE DOZEN, 
and A TREE GROWS IN BROOKLYN, 
but the average first book sale earns not 
only money for the writer but interested 
editorial consideration of future work. 
Every effort should be made to place that 
first book! 


You can find out if your script is poten- 
tial sales material by sending it to me. 
Within ten days you'll receive a frank ap- 
praisal. If the script is ready for market- 
ing I’ll submit it at once to editors. If I 
believe the manuscript will not sell I'll 
send it back and tell you so. If it is basi- 
cally good but has flaws which hold it 
back from marketing, I'll apply my first 
hand knowledge of editorial demands and 


suggest the best 
method of hand- 
ling the necessary 
revisions. On com- 
pletion of any 
work I'll take over 
marketing on the 
same basis as with 
my pro fessional 
writers. Send your book today—market 
appraisal charge, $5. 


REVISION SERVICE —If you’ve revised 
your book (or article or story) so often 
that you’ve lost your objectivity or you 
do not have the time to revise, I will re- 
build your script eliminating the flaws in 
technique so objectionable to editors. 
Write me about your book and your par- 
ticular problem. I'll reply promptly. 


POETS! I am at present the only major 
agent offering qualified poetry criticism, 
sales service and/or marketing suggestions. 
Rates: $1 per page with a maximum of 
20 lines. $5 minimum per poem. Books 
of poetry, reading and market appraisal, 


$10 


RATES FOR READING AND/OR CRITICISM OF SHORT STORIES, ARTICLES $1 per 1,000 words or frac- 
tion thereof—minimum fee per script $5. Enclose fee with each manuscript. Reading and Criticism fee 


always refunded on sale of ms. 


PROFESSIONALS: 10% commission on sales if you are selling regularly to national magazines or if you've 
placed a book with a major a within the last two years. No reading fees but please write full 


details before sending materia 


Write today for free booklet YOUR KEY TO SUCCESSFUL WRITING. 


IN CHOOSING A LITERARY AGENT — WHY NOT THE BEST? 


FRANK Q. BRADY, titerory sen 


Dept. AJ, 55 West 42nd Street, New York 18, New York 
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